ulomolive 


Vol. 17, No. 2151 


* \ 


Founded 1925' 


‘UBLIG LIBRARY | 


D aily 


The Trade Newspaper of the Industry 


DETROIT, 


SATURDAY, 


DECEMBER 8, 1934 


Gblishiad Twice-a-Week 
onal aay and Saturday 


2D S 


wi fe ova MAST 


$6 Per Year, 10c Per Copy 


Sparks| Job Probers Seek Facts 


Literary Disest’s Prophecy 
They Will Buy 
Packard’s Model X 
Gilpin Pulls a New One 
Lo! a Lost Injun 


By 
Chris Sinsabaugh 


) Byers DIGEST goes crys- 
tal-gazing one better when it 
comes to forecasting coming 
events. Gifted as a seventh son 
of a seventh son apparently, this 
magazine peers into the future 
ajad by means of its nationally- 
famous poll gets the answer, 
aided by the well known law of 
averages, in a most uncanny 
manner. Literary Digest called 
its shot via the poll previous to 
the last national election, and its 
straw vote was just one-third of 
one per cent off from the official 
figures that made Franklin Roose- 
velt president of the United 
States, It anticipated repeal by 
almost as close a margin, and Up- 
ton Sinclair was as good as licked 
when Literary Digest sounded out 
public opinion prior to the re- 
cent California election. 
* ok a 

PAST PERFORMANCES have 
set up Literary Digest as a straw- 
vote authority whose reports are 
a true barometer of what lies 
ahead, so sales managers in the 
automobile industry should profit 
by the poll the magazine is tak- 
ing to find the potentialities of 
the market in the year just off 
our weather bow. For Literary 
Digest is taking another poll, ask- 
ing its readers if they are going 


to buy new cars of 1935 vintage. | 


A trial balloon has been sent up, 
by means of postal cards to 5,000 
of its 1,000,000 subscribers. So 
far 46.5 have replied. Past polls 
have shown that a cross sectional 
vote of this sort is within two 
per cent of what the complete 
list returns, so that when I tell 
you that the 2,174 replies received 
so far show that 642 have said 
they will buy new cars next year, 
you can do some multiplying and 
deduce that 295,000 Digest readers 
will definitely buy new automo- 
biles. If you add the 3 per cent 
who say “maybe,” this total can 
be increased to 325,000, which 
means one in every three families 
which read the Digest. 
* * * 

ANALYSIS OF the returns re- 
ceived so far are_ interesting. 
Owners of cars in the $1,000 class 
will buy 541 automobiles; in the 
$1,000-$1,500 class, 113 sales are 
forecast; $1,500-$2,000 class, 40, 
and over $2,000, 61. It is sur- 
prising to find the apparent pick- 
up in the quality group, showing 
that the people have the money 
to buy the high-priced stuff. Too, 
we find that of the 423 non-own- 
ers who mailed back their cards, 
87, or 20.5 per cent, say they will 
buy in 1935, and six said “may- 
be.” 

*” a» 1 

OVER THE AIR and from the 
lips of Broadcaster Kennedy, the 
public is informed that the new 
Packard low-priced line, which 
is tabbed the X model until such 
time as the company rends the 
veil and tells us the official cog- 
nomen, will make its appearance 
at the New York show. Which 

(Continued on Page 14, Col. 1) 





GM Dealers Win Voice in , Councils| ‘Fishing’ “a 


Sloan ] Plans 
Offer Wide 
Co-operation 


Maker - Dealer Parleys to 
Discuss Problems of 
Distribution 


Detroit, Dec. 7.—General 


Doyle Siete First 1935 Dodge 





Motors has developed a plan | 
whereby it hopes to bring) 
into its councils, as affecting | 


its major policies, particu- 
larly with respect to distribution, 


the thinking of its dealer organ- | 


ization as to all problems of which 
the dealer is a part, according to 
a statement by Alfred P. Sloan jr., 


president of the General Motors 


Corp. yesterday. 


“I recognize the rapid evolution | 


and the ever changing circum- 
stances which 
of today,” Sloan said. 


“The purpose of this message 


is to present to you a plan about | M. T. Keller, president of the Dodge Motor Co. (right), personally | 


(Continued on Page 15, Col. 1) 


De Soto to Add 


are characteristic 


| presented Thomas J. Doyle the first 1935 production Dodge to leave 


| the line here yesterday. Doyle 


became a Dodge dealer 20 years ago, | 
and took delivery on the first Dodge « ever built. 


Popular Priced Pontiac and Fisher Body 


Car to 85 Line| 


Detroit, Dec. 7.-De Soto Motor 
Corp. will present a new line of 
aerodynamic cars in the popular 
price field for 1935, Byron C. Foy, 
president of the De Soto Motor 
Corp. announced this week. 

Foy said that the new line will 
be introduced along with the 1935 
Airflow models. It has already 
been announced that the Airflow 
line would be continued in the 
coming year. 

“De Soto stepped into a higher 
price field when it 
the first Airflow models a year 
ago,” he said. This year, De Soto 


(Continued on Page 12, Col. 5) 


GM November Sales 
At Retail 62,752 


Sales by General Motors 
dealers in the United States 
during November totaled 
62,752 against 35,417 in the 
same month a year ago. 
Sales by General Motors 
Divisions to dealers in the 
United States during No- 
vember totaled 39,048 as 
against 3,488 in the same 
month a year ago. 

Total sales to dealers in 
the United States and Can- 
ada, plus overseas ship- 
ments during November 
were 61,037. This is the first 
time since April 1932 that 
domestic retail sales have 
exceeded the shipment by 
the corporation units to 
dealers in all parts of the 
world. 


Expand Plants for 1935) 


Pontiac, Mich., Dec. 7.--With 
the beginning of the production 
of new Pontiac cars for 1935, the 
city of Pontiac commences to 
reap the benefit of rapidly 
creasing employment at the Pon- 
tiac Motor Co. and the Fisher 
Body Corp. 

The most extensive program of 
retooling that has taken place at 
either institution since 
pletion of their new plants in 1928, 


CMC Heads Deny 
Charges Made by 
ai Raia’ Group 


introduced | 


Muskegon, Mich., Dec. 7. 
Charges made in a recent letter 
sent out to stockholders of the 
Continental Mo- 
tors corporation 
by a stockhold- 
ers protective 
committee were 
answered this 
week by the 
management, 
which categori- 
cally denied all 
accusations. 

A letter from 
the manage- 
ment to stock- 
holders revealed 
the so-called protective commit- 
| tee, organized by L. N. Rosen- 
| baum, of New York City, was 
|seeking irrevocable proxies to 
vote in the coming annual meet- 


(Continued on Page 2, Col. 1) 


W. R. Angell 


in- | 


the com-| 


has been finished, with the result 
that manufacturing is getting un- 


der way fully thirty days in ad-| 


vance of a year ago. 


It is estimated by factory ex- 


perts that the production of new) ‘” 

| Nicholas 
year will be approximately seven | Bird: 
than it was up to 


Pontiac cars py the first of the 
times greater 
January, 1934. 

Already employment has 
tion to the factory payroll of the 
Pontiac Motor Co. in 
of about 1,000 men, 


(Continued on Page 


making a 
12, Col. 1) 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


1933 

Pos. 
274,033— 2 
441,470— 
220,581— 
75,799— 
79,233— 
32,798— 
41,445— 
29,549— ¢ 
36,736 Terra. 33,201— 
24,595 Chrys. 26,800—1 


Total All Makes 
1,717,834 1,350,220 
See complete cumulative 


figures, including Nov. to 
date, pages 16-17 inclusive. 


1934 
Pos. 
1—495,656 
2—476,930 
3—278,798 
4— 81,282 
5— 66,926 
6— 65,277 
54,905 
37,195 


Make 
Ford 
Chev. 
Plym. 
Dodge 
Pont. 
Olds 
Buick 
Stude. 


- 
‘ 
9— 


10 


| 
anal 


been | 
helped materially with an addi-| 


November | 


In Study t 
Spread Work 


Earnings Dividend And 
Wage Factors to be 
Carefully Sifted 


By WILLIAM ULLMAN 
Washington, Dec. 7.—The 
federal government is not 
going on a “fishing expedi- 
tion” in its study of profits 


and financial structures in 
connection with its forthcoming 
analysis of employment stabiliza- 
tion in the automobile industry, 
it was learned in the highest au- 
thoritative official quarters here 
today. 

In other words, it was pointed 
out, such investigation as is con- 
ducted into financial set-ups will 
| be done as a matter of necessity 
| in order to provide planners with 
| all the facts and to enable them 
to advance their basic study on a 
sound and intelligent basis. 

According t’- ADN’s informant, 

(Continued o+ Page 12, Col. 4) 





First Em ploye 
Election Set 
At C a idi illae 


Detroit, Dec. 7..-The Auto La- 
bor Board here today announced 
the first plant elections of repre- 
| sentatives of employes for collec- 


| tive bargaining and settlement of 


disputes in Detroit. 

The board issued the following 
Statement today, signed by the 
three members, Dr. Leo Wolman, 
Kelly and Richard L. 


“The Automobile 


(Continued on Page 


Labor Board 
14, Col. 3) 


New Buick Line 
To Make Debut 
About Dec. 15 


Flint, Mich., Dec. 7. Public 
showing of new Buick cars for 
1935 shortly, probably Dec. 15, will 
be held in dealer and distributor 
showrooms throughout the coun- 
try, Harlow H. Curtice, president 


\}| of Buick announced today. 


The new group of cars includes 
four separate lines, ranging from 
the low medium to the upper 
medium price brackets. They are 
on four wheelbases, each with an 
eight-cylinder, valve -in- head 
power plant designed specifically 
for each chassis class. 

Curtice pointed out that the 1935 
styling is a continuation of that 
of the Buick cars of this year. 
These cars were given widespread 
approval, he said, both by the 
motoring public, who purchased 
| this year nearly double the 1933 
| output, and by the Buick dealer 
| organization, whose members en- 
thusiastically approved the plan 
14, Col. 1) 
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Chevrolet Separates Parts Sales From Service 





AUTOMOTIVE DAILY NEWS, SATURDAY, DECEMBER 8, 1934 





Changes Expected to Boost 


Sales of Both Divisions 


Detroit, Dec. 7.—Chevrolet Mo- 
tor Co. has re-organized its parts 
and service department, dividing 
its former activities between two 
separate departments — service 
and mechanical, handling service 
exclusively; and parts and acces- 
sories merchandising, devoted to 
sales promotion. The re-organiza- 
tion, said W. E. Holler, general 
sales manager, in announcing the 
new set-up, was made necessary 
by the constantly increasing mag- 
nitude of the company’s parts and 
accessories sales. 

Each department will have a 
complete staff of its own both in 
the central office and in each re- 
gion and zone. The parts and ac- 





M. D. Douglas C. W. Wood 


cessories merchandising depart- | 
ment will remain under the di- 
rection and management of M. D. 


| W. 


| burgh; C. F. Grimes, 


Mo- | general parts and service man- 
ager. 
organized for the 
ments, Holler announced. 

In the field, regional and zone 
personnel formerly representing 


the parts and service department, 


will continue unchanged as the 
field force of the parts and ac- 
cessories merchandising depart- 
ment. 


To fill the positions of regional 
and zone service and mechanical 
managers, the following appoint- 
ments have been made: 

Flint Region—G. H. Dow, man- 
ager. Zone Managers—E. W. Hub- 
bard, Flint; C. W. Griffith, 
wood; R. P. Bruner, Indianapolis; 
M. E. Trask, Cleveland; E. H. En- 
nis, Detroit. 

Atlantic Coast Region—F. E. 
Nettleton, manager. Zone Man- 
agers—C. B. Shoens, 


Rewa, New York. 


Zone Managers 
F. W: 
ae 

Jackson, 


Auld, manager. 
R. Snapp, Boston; 
Harker, Portland, Me.: 
Kelly, Syracuse; H. R. 
Providence. 

Eastern Region—-H. P. 
manager. Zone Managers—H. S. 
Wash, Buffalo; A. D. Tiel, Pitts- 
Baltimore; 


Senior, 





Douglas who, as general parts 
and service manager, developed | 
this branch of his activities to | 
the point where separate organi- 
zations became necessary. 

This expansion has _necessi- 
tated the addition of five new 
parts and accessories warehouses 
at Detroit, Chicago, San Antonio, 


Oakland, Calif. and Portland, 
Me., and the transfer of the 
warehouse formerly at Tarry- 
town, N. Y., to larg2r quarters at 
Bloomfield, N. J. Zhevrolet now 
~-cistains 41 parts and accessor- 
ies uepots (irvugu sul the oNn- 
try 

The service anc machanic 
partment will te headed by C \ 
Vood, who has been a 


CMC Heads Deny 
Charges Made by 
Holders’ Group 


(Continued from Page 1) 


ing the third week in January. It 


was pointed out the committee 
holds “only 525 shares out of 
2,448,652 outstanding” to date. 


The protective committee, fol- 
lowing advertisements in New 
York and Detroit newspapers, 
had filed suit in Detroit and had | 
sent the letter to stockholders | 
solely to gain control of the man- 
agement, it was said. The pres- 
ent officials, who have been in 
power four years, filed an answer 
in Detroit, Dec. 3 to the bill of 
complaint, denying point by point 
all allegations of the protective 
committee. 

Charges denied included allega- 
tions that during the four-year 
period of the present manage- 
ment $16,000,000 in assets had 
been dissipated; that the com- 
pany bought $62,785.53 worth of 
Lakey Foundry and Machinery 
Co. of Muskegon stock from W. 
R. Angell, president of CMC; that | 
excessive credit had been ex- 
tended to the Lakey Co. at the 
expense of CMC; that officers 
drew excessive salaries; that of- 
ficers purchased $375,000 of Peer- 
less Motor Car Co. stock and later 
forced CMC to assume the pur- 
chase; that the company lost a 
huge sum by ill-advisedly enter- 
ing the automobile manufactur- 
ing field; that Angell refused to 
supply the New York stock ex- 


| Houston; 


A. W. Rice, Harrisburg. 
Southeast Region—C. M. Dav- 
enport, manager. Zone Managers 
V. Cannon, Atlanta; D. E. 
Briney, Charlotte; C. G. Nuzum, 
Louisville; J. H. Sahlie, Jackson- 
ville; F. King, Birmingham. 
Great Lakes Region—-W. P. 
Wagner, manager. Zone Man- 
agers—-J. C. Martin jr., Minne- 
apolis; J. H. Smith, Chicago; A. 
J. Burnett, Des Moines: J. M. Al- 
fert, Janesville; A. R. Lyons, 
Fargo; H. E. Treat, Davenport. 
Midwest Region—-F. L. Magoon, 
manager. Zone Managers—R. C. 
Andrews, St. Louis; T. L. West, 
Kansas City; J. L. Purcell, Den- 
ver; H. C. Galbroner, Memphis; 
D. H. Schlachter, Omaha; R. C. 
Walcher, Wichita. 
Southwest Region 
bot. manager. Zone 
T. W. Putnam, Dallas; J. B. Hild- 
reth, Oklahoma City; P. Fishback, 
New Orleans; G. R. Thompson, 
K. G. Stuart, El] Paso. 
Pacific Coast Region-——-E. C. 
Butler. manager. Zone Managers 
Mark Wells, Oakland; J. L. 
Fuller, Portland, Ore.: H. L. 
Shaw. Los Angeles: A. B. Blake, 
Salt Lake City; S. A. Walker, 
Great Falls. 


T. E. Tal- 
Managers 


Hillmer Transferred 


Saginaw, Mich., Dec. 7—Max L. 
Hillmer, 
the steering gear division of Gen- | 
eral Motors here, has been appointed | 
manager of the Heat Transfer | 
Products Co. of Huntington, Ind., 
General Motors subsidiary. 


Special schools are being | 
continuous | 
training of men in both depart- | 


Nor- | 


Tarrytown; | 
S. T. Crabtree, Philadelphia; Ed. | 


New England Region—A. H. | 





| 


New Style Front End on Plymouth 





Riding comfort, as well as speed and safety, will feature the new cars soon to be introduced. This illu- 
stration of the Plymouth 1935 front end shows three new Plymouth features: (1) semi-elliptic springs, 
(2) double action shock absorbers, and (3) = stabilizer. 


New Springs, Weight Shift | New Seadebales 





Improve Plymouth Ride! 


Detroit, Dec. 7. 
qualities claimed for the new 
Plymouth models, which are ex- 


| pected to be announced soon, may 


| be 


| the 
| mounted 


attributed largely to the de- 
velopment of a new spring steel 
called Mola, according to N. S. 
Hadley, chief engineer of the 
Plymouth Motor Corp. Mola was 
developed by the Chrysler labora- 
tories and has been made avail- 
able for spring manufacture only 
recently. 

This new steel, coupled with a 
new distribution of weight, which 
places an equal burden on the 
front and rear axles, holds the 
secret, engineers claim. Through 
the development of Mola it has 
been possible to design a spring 
of shorter length, but of approxi- 
mately the same oscillating fre- 
quency of the longer rear springs, 
it is said. According to Plymouth 
engineers the oscillating rate of 
the front spring in the new model 
will be approximately 90 per min- 
ute while the frequency of the 
rear spring is stated as being 
approximately 85 per minute. 

Spring leaves are tapered, be- 
ing thinner at the ends than in 
the center. This design absorbs 
smaller road shocks such as 
markings in concrete roads. To 
gain stability with the softer front 
springs the two main leaves are 
wrapped around the spring-eye 
rather than wrapping one leaf as 
in conventional practice. The sec- 


| ond leaf is segmented to allow for 


elongation. Additional stability in 
the front-end is obtained through 
use of a torsional stabilizer 
in front of the front 
axle and running parallel to it. 


former general manager of| This torsion bar serves the double 
| purpose of affording lateral sta- 
bility and at the same time aids | 
| equalled 
'for the preceding year. 


a|in keeping the car on an even 
| keel when cornering. Double act- 


Unique riding | 


ing shock-absorbers control the 
vertical movement of the axle. 
The front end of the frame has 
been somewhat redesigned to per- 
mit moving the engine forward in 
order to obtain a 50-50 distribu- 
tion of weight on the front and 
rear axles. This change in engine 
placement also allows’ greater 


body length. 


Graham Dealers 
To Attend Auto 
Show in Detroit 


Detroit, Dec. 7. When some 
5,000 automobile dealers from all 
parts of the United States swarm 
into Detroit the week of Jan. 12 
for the Detroit automobile show, 
the entire dealer 
Graham-Paige will attend to take 
an active part in events. 

A. I. Philp, vice president and 
general sales manager of Graham 
Paige, announced that the Gra- 
ham dealers will be entertained 
at a luncheon at the Book-Cadil- 
lac Hotel Jan. 16 at which time 
the Graham organization § will 
hear the company’s sales plans 
for 1935. 

Reports that the company will 
be an aggressive contender in the 
lowest price range next year with 
a new Graham six has stirred the 


dealer organization to a high 
pitch of expectancy. Three other 
models, including the Super- 


charged eight, will be offered by 
Graham, it was reported. 
Graham officials are confident 
that they will surpass in 1935 this 
year’s record in which the com- 
pany in less then six months had 
its entire sales volume 





1000 Years of Auto-Mechanical Experience 





change with information, leading | The fifty men pictured here represent an aggregate of 1000 years of automobile-mechanical experience. 
They are workers of Dodge Brothers Corp. who have been in the company’s employ since it began 


to the suspension of the company | 
from the exchange, and two min- | 
or allegations. 


| operations twenty years ago. 


employes. 


The Dodge payroll is said to include the names of over 300 of the 20-year 


organization of | 


Coupe for 2...... Shick se pein $1,245 
Coupe for 2, Regal... 1,275 
Coupe for 4...... a pai eae 1,295 
Coupe for 4, Regal... 1,325 
| Roadster ....... am 1,295 » 
| Roadster, Regal 1,325 
Siegen, Custom .......ccecss 1,330 
| Sedan, Regal .. 1,345 
|Land Cruiser ce 1,430 
| Land Cruiser, Regal 1,445 
ma meewnim®. Cuetoems ... 2... ccce 1,430 
| Berline, NE a oa dhe: ac 'e-ae et 
Bumpers, vertical  buimpers metal pring 
covers and wheel lock, $45 list 
Extra Charges 
Safety glass all around at extra cost ag 
follows: Coupes and roadsters, $10 list; all 

































































Prices Range 


$695 to $1445 


South Bend, Ind., Dec. 7.—Com- 
plete prices on the new 1935 
Studebaker models are announced» 
as follows: 


Dictator 

Coupe for 2...... . $695 
Coupe for 2 . Regal. . 730 
Coupe for 4 Sate Bik sie A eraaT ee 750 
Coupe for 4, Regal........... 780 
I 2.4 5 dpa Ge 0s oC 750 
reomaecer, Reemal .......6cccccs 780 
St Regis Sedan.. <u 720 
St. Regis Sedan, Custom.. 755 | 
St. Regis Sedan, Regal. 770 
NS ios ie ee So ot aa 750 y 
emee,. Custom ......csssaves 785 " 
SE, SOME: ose cs iacdoseas 800 
Bae CHUIGOT nos i ckscccceses 885 
Land Cruiser, Regal.......... 900 f | 

Bumpers vertical bumpers metal spring ¥.§ 
covers and wheel lock, $35 list 
Extra Charges 

Individual front wheel suspension, $25 list. 
Safety glass standard in windshield on all 
Dictator nodels; safety glass all around at 
extra cost as follows: Coupes and roadsters, 
$10 list; all other body type $15 list 

Roadstot and Land Cruisers furnished only 
with safety glass at extra cost as above 

Alu num siinder head, $6.50 list 

The following optional equipment will be 
furnished for a list price of $50 Free wheel 

ne and Startix, extra windshield wiper sun 

sor and tail ims and robe rail with ash 

eivers ’ 

Commander ' 

Coupe for 2 ..$ 895 
Coupe for 2, Regal. 930 
Coupe for 4. 950 
Coupe for 4, Regal... 980 
Roadster . saad d a 950 
Roadster, Regal ............ 980 
St. Regis Sedan, Custom.... 955 
St. Regis Sedan, Regal...... 970 
PO, TO ow kcccenaes 985 
GREE, MO css v.0isa 6 wae 1,000 » 
Land Cruiser ............ 1,085 


Land Cruiser, Regal... 


vertical bumpers, metal 


$35 list 


Bumpers, spring 
covers and wheel lock, 
Extra Charges 

Safety glass all around at extra cost as fol 
| lows: Coupes and roadsters, $10 list; all other 
body types, $15 list 


Aluminum cylinder head, $8.50 list 
The following equipment will be furnished as 


standard: Individual front wheel suspension, 
| free wheeling and Startix, extra windshield 
| wiper, sun visor and tail lamp, and robe rail 


with ash receivers 


President 





$15 list 

The following equipment will be furnished as 
| standard: Individual front wheel suspension, 
super range drive, aluminum head, free wheel- 
ing and Startix, extra windshield wiper, sun 
visor and tail lamp, and robe rail with ash 
receivers. 


other body types, 
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Potential NRA Changes Seen 


As Beneficial to the ne 


Believe Court Action on 
Section 7-A; 


en Houde ( 


Of Individual Bargaining 
By WILLIAM U LLMAN 


Washington, Dec. 7.—Recovery | 
under a policy of governmental | 
supervision rather than one of 
dominance and_ direction — in| 
other words, a relaxation of ex- 
isting restraints—promises to be 
the next chapter in the book of 
the New Deal. Any qualification 
of that estimate implied by de- 
velopments such as the revelation | 
this week of the Government’s | 
intent to look into profits and} 
capital structure of the automo-| 
bile industry as well as its labor 
situation is less significant than | 
appears in a superficial examin- | 
ation. Such things, especially | 
this one, are regarded here as| 
sounding more ominous  than| 
actually they are. 

pro- | 


As the Administration’s 
gram for Congress takes more| 
definite shape, it is apparent that 
the under tones of recovery have | 
reached an arresting volume. 
Listening officials are inclined to| 
believe that the way to increase | 
them is to remove some of the | 
shackles from business and in- | 
dustry and let them go ahead| 
on something like the old basis, | 


Clarify Section 7-A 

NRA changes to be proposed | 

give every evidence of being more | 
favorably to business. 


As they apply to the clarifi-| 
cation of Section 7-A, the major | 
point of concern on the part of| 
industry, recent developments in- 
dicate they will be based upon 
the decision in an automotive 
case, that of the Houde Manu- 
facturing Co. This controversy, 
now definitely slated for court | 
action, is expected to bring ma- 
terialization of the hopes of both} 
industry and labor for a final test 
of the validity of the provision. 

The Houde the focal 
one illustrative of the differing 
viewpoints on 7-A within the 
Administration family. On the 
one side stands the National 
Labor Relations Board which has 
declared that the principle of ma- 
jority rule must maintain in re- 
lations between employers and 
employes; that collective bargain- 
ing must be carried out with 
majority bodies among the latter 
to the exclusion of similar negoti- 
ations with minority groups. 

Opposed to this is Donald 
Richberg, long identified as the 
author of 7-A, who defends as a 
constitutional privilege the right 
of the individual employer and 
employe to get together without 
reference to any particular labor 
agency or group. 

Decision on the Houde case is 
expected to settle which of these 
viewpoints is correct. Justice 
Department officials identified 
with its prosecution have de- 
clared that pushing it through 
for final high court determination 
before Congress is required to act 


case is 


is by no means an impossibility. 
If it can be done, as they de- 
clare, the odds at the moment are 


strongly in favor of the fact that 


tenis Plan 





|is holding back business 


The 
just 


time 
such 


it will be. 
as ripe 
ruling by 
pute. Once hesitant about 
court showdown, they now favor 
it as providing Congress with 
something definite to go on in 
connection with its disposal of 
NRA on a permanent basis. 
The interpretation, if made 
time, is expected to be favorable 
to removing the uneasiness which 
in its 


for a 


recovery speed-up. 

As to other phases of the 
legislative program they are ex- 
pected to take the broad form 
of unfettering industry and trade 
generally. 

The passage of time, for in- 
stance, solidifies sentiment op- 


| posed to the 30-hour week, fun- 


damental in  labor’s’ recovery 
platform. On this subject, Rich- 
| berg in a recent exposition of 
what is taken as the Adminis- 
tration’s viewpoint observed 
sagely that such a program can 
only give highly mechanized in- 


dustries a still greater advantage | 
| over competitors, 


There is nothing in the NRA 
situation at the moment to in- 
| dicate which way the wind is 
blowing with reference to its con- 
tinuance as a separate govern- 
ment unit or its absorption by 


|permanent existing agencies. | 


Business and industry are in 
favor of the former. They would 
like to see code administration 
under the Department of Com- 
merce with enforcement distri- 
buted elsewhere, either to the 
Federal Trade Commission 
Justice Department. 


Labor, on the other hand, is in- 
clined to regard the present set- 
up as the more favorable to its 
cause. It is not among the tra- 


ditions of older Federal agencies | 


to think of the workmen in Re- 
covery Act terms, labor 
believe. They doubt that 
lative enactment can result 
any modification of this situation. 
They, therefore, prefer that the 
present set-up be maintained. 

The question now arises as to 
whether this same degree of co- 
operation will be forthcoming if 
the original concession is with- 
drawn. Trade practice provisions 
of codes now in existence would 
be virtually outlawed under 
such procedure. 
the very agreements which busi- 
ness insists are vital to any stable 
self-rule. Without them, the Gov- 
ernment as partner in business 
would be 
enforcement of wage scales and 
maximum hours. Business hardly 
could be expected to ratify any 
such arrangement or to _ co- 
operate in it. 

On the other hand, 
of this change 
powerful allies of the Adminis- 
tration whom it has no wish to 
alienate. 


ts to Hire 


advocates 


Only Bonafide Detroiters 


Detroit, Dec. 7.—Detroit auto- 
mobile plants and other concerns 
that employ large numbers of 
men are adhering to the policy of 
refusing to hire persons who have 
been residents of this city less 
than one year. 

Assurances to this effect are be- 
ing received daily by the Council 
in response to the Council reso- 
lution adopted Nov. 20 on motion 
of Councilman Dingeman. This | 
resolution read, in part, as fol- 
lows: 

“Resolved, that all manufactur- 
ers and other employers of labor 


in Detroit are hereby requested 
to confirm by letter to this Coun- 
cil the fact that employment for 
non-residents will not be available 
in Detroit, but that only persons 
who have resided in Detroit for 
the period of at least one year 
will be hired.” 

This has been a common prac- 
tice with the Briggs Manufactur- 
ing Co., according to a letter 
from this concern, which adds 
that “we will continue to co-ope- 
rate in this manner as requested 
by you.” 


ase Will Clarify! 


Richberg Firm on Rights 


in | 





or 


| 


leaders | 
legis- | 
in | 


any | 
They represent | 


concerned merely with | 





| 


is regarded | 
final | 
all parties to the dis-| 
a| the separation of parts and ac- 
|cessory merchandis 


| title will 





Heads of Parts 
Accessory Depts. 


Pontiac, Mich., Dec. 7.—With 


sing from 


dealer and customer service, A. 
W. L. Gilpin, vice-president and 
general sales manager of the 


Pontiac Motor Co., has today an- 
nounced the appointment of L. K. 
Marshall as general service man- 
ager and O. A. Lamareux as parts 
and accessory manager 

Marshall formerly was general 
parts and service manager in 


charge of the combined depart- 
and Lamareux was 


ment his 





O. A. Lamareux L. K. Marshall 


assistant. As assistant under the 
new form of organization Mar- 
shall will have J. H. Otis whose 
be assistant service 
manager. Otis has been regional 
parts and service manager of 
Pontiac in charge of the Midwest 
region and located in Chicago. 

The assistant parts and acces- 
sory sales manager will be G. W. 
Burrage formerly regional parts 
and service manager in charge of 
the Atlantic region with head- 
quarters in New York. 


Industry Commait 


Ask Abolition 
Of Section 7-A 


New York, Dec. 7.—-Abolition of 
the 
of the National Recovery Act at 
the coming session of Congress 
was demanded this week by the 
Council of American Industry at 
a meeting at the Hotel Roosevelt. 
The council was originally formed 
as an “open shop” organization in 
1921 and is made up of represen- 
tatives of local and State indus- 
trial associations. 

A. C. Rees, national chairman 
of the organization, in announc- 
ing the action of the executive 
committee of the council, asserted 
that Section 7-A was obviously 
unconstitutional because its pro- 
visions provided limitations only 
on the employer and not on the 
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In Pontiac Long-House 





H. J. Klingler, chief of Pontiac, greeted his braves at the Statler Hotel 
Monday evening. You can all guess your quota Klingler said, 
all I want is double 1836. 


Tire Firms Enter Suit 


To Halt Employe Vote 


New York, Dec. 7.—-In a strong 
counter move against recent gov- 
ernmental efforts to force NRA 
and Labor Relations Board com- 
pliance, industry again protested 


extension of government power | 


into labor relations when two of 
the most powerful units in the 
automobile tire manufacturing in- 
dustry contested, 
Court of Appeals in Cincinnati, a 
proposed election of employes for 
collective bargaining. 

Suit was brought by the Good- 
rich Tire & Rubber Co. and Fire- 
stone Rubber Co. on the eve of a 
vote ordered for Dec. 7 and 8 “in 


the public interest” by the Na- | 


| tional Labor Relations Board. 


The board stated in Washing- 


; ton that until the court decided 
|on the petition of the tire com- 


| panies, 


it would withhold any 
comment on 
The board amended the orders in 


controversy to permit postpone- 


|; ment of the employe elections in 


much disputed Section 7-A} 


employe. -He criticized sharply 
the use of such terms as “col-| 
| lective” and “bargaining” and in- 


in Congress are} 





sisted they were subject to wide- 
ly different interpretations. 


the two plants until after the 
court has acted. 

Recourse to the courts by Fire- 
stone and Goodrich provides a 
climax to a long struggle for 
unionization of the tire industry 
begun in the summer of 1933. Ef- 
forts of the organizers have been 
opposed by the manufacturers, 
who have contended that collec- 
tive bargaining needs in their 
plants are adequately met by the 
existing employes organizations 
or company unions. 

Other Similar Cases 

The controversy centers around 
the same problem which brought 
the federal government and the 
Weirton Steel Co. to grips in 
Wilmington, Delaware. Collective 
bargaining is also at issue in the 
ease of the Guide Lamp Co., a 
General Motors subsidiary, and 
the Houde Engineering Corp. 
| These _companies refused to ac- 


its future course. | 


z 18 IN- | raises broad 
in the Circuit | 





jin 1934. 


cept a Labor Board decision call- 
ing for majority rule in elections 
of workers. 

While the tire suit directly in- 
volves the congressional act es- 
tablishing the Labor Board and 
providing powers including the 
calling of a worker election, it 
issues of the New 
Deal program for regulated labor 
relations. 


Hupp Shipments 
Set 5 Year Mark 


Detroit, Dec. 7.—Shipments of 


| Hupmobiles for November broke 


a five-year record for volume, ac- 
cording to a statement released 
today by Rufus §S. Cole, executive 
vice-president and general man- 
ager of the Hupp Motor Car Corp. 
“The month just concluded was 
the best November for shipments 
since 1929,” states Cole. “Not 
only did November’ shipments 
show a 50 per cent gain over Oc- 
tober, which in itself is unusual, 
but it was our third largest month 
Despite these heavy ship- 
ments our carry-over of unfilled 
orders on Dec. 1 indicates that 
our December shipments will be 
equally satisfactory, and perhaps 
triple or quadruple those of the 
corresponding month of last year. 
“We have been watching very 
Ct soniye oe the registration figures 
indicating the rapidity and 
caeune with which Hupmobiles 
are being delivered to retail buy- 
Advance reports on Novem- 
ber registration and reports re- 
ceived from our dealers clearly 
indicate that in November, Hupp 
mobile’s retail sales will exceed 
those of any month this year”. 


ers. 


a Chrysler Detroit Outlet 
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Work was begun last week on a new building for the Chrysler-Detroit Co., distributors of Chrysler and 


Plymouth cars, at Woodward avenue and Antoinette street. 
Estate for the Chrysler-Detroit Co., which will occupy it on a long-term lease, 


The building is being erected by the Gray 


The new structure will 


augment the property occupied by the company at 5900 Cass avenue, the two becoming one unit with 
some 115,000 square feet of floor space. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long aa it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
predjudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dinaemination of NEWS which is timely, authentic and of value. 
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Building Bigger Hurdles 


wv that legislation aimed at placing motor transporta- 
tion under Federal control will be introduced. That such 
legislation will, in the final analysis, place another bar 
upon the present towering hurdle which the truck opera- 
tor is striving to top, cannot be denied. Regulation in 
any sense whatever must imply restraint. 


We are not among those who believe restraint of any 
kind is an invasion of rights. Certainly there are many 
things within the trucking industry at present which cry 
out for remedial and corrective measures. But we do 
have faith in the trucking code and the men who have 
been named to administer it. We believe that these men 
know better the ills that afflict the truck industry than 
any other group in the country. We believe they know 
how to correct these ills—and, most important, it is to 
their advantage to correct them and to put the trucking 
industry on a good sound, healthy basis. Left to their 
own devices they will do a thorough internal job. 


Outside of the influence of this group there is much 
that the Federal government can do to help. The biggest 
job would be to find relief for truckers from the hideous 
state laws which have transformed state border lines 
into frowning feudal battlements. Until some step to- 
ward sanity in this direction has been taken there can be 
little question that federal regulation would be only an 
additional burden which to the trucker would not be worth 
the bearing. 


When we consider also that the guiding spirits behind 
the legislative marionettes who drew up our present sys- 
tem of legal impediments to truck operation were the 
railroads and that under the cloak of government control 
these spirits will seek to further the gains they have 
made to date, the idea becomes more and more obnoxious. 
To Mr. Eastman we would say: Give the trucking indus- 
try a chance to get on its own feet. If after it has learned 
to walk it attempts to trample, there will be ample time 
for regulation. 


bal * * 


Showing Service Sells It 


"i toe development during the past year has been the 
rapid growth of neighborhood sales and service sta- 
tions operated by automobile dealers. Looking at this 
development now it seems odd that an industry as wide 
awake as ours should have past it by for so many years. 


During prohibition we were often wont to thirst while 
plenty was at our elbow and we knew it not. This same 
thing has been a trouble with the average dealer’s service. 
The dealer ran his service department much like a speak- 
easy. It was hidden in the rear and one almost had to 
know a friend to find it, or a secret knock to get in. 


Neighborhood sales and service brings the service de- 
partment around into the front window. To start neigh- 
borhood sales and service does not entail a new building. 
It means only knocking down the wall that hides your 
service department. When people see that you repair 
cars they are more likely to come in to have repairs made. 

Every service customer, every gasoline, oil or grease 
customer that enters your shop is a potential new or used 
car buyer. And every salesman knows that it is easier | 
to sell to a former satisfied customer than it is to drum 
up trade from a cold start. 


ITH the opening of the next congress it is very likely | 


FREE 


AIR | 


By Cliff Knoble 
| 
OME salesmen insist on ae 
ally making sales despite every | 
effort of their “experts” to teach 
them how. 





+ * * 


Silly Similes 
As durable as a woman’s no- 


tion. 


* * * 


| 
A NEWS ITEM says that three 


hundred insane persons have been 
found at large in one county. | 
Some _ inquisitive reporter has, 
noted the exact number of mo-, 
torists bawled out by yours truly 
while driving down town. 


* * 


. | 
Daffy Definitions 
OLD FOGY: A man who is be- 
ginning to have a faint apprehen- 
sion of what is happening when 
he is making a d— f— of himself. 
| 


ec - 


A NICE THING about having 
a radio in your car is that you| 
|can usually discourage back-seat | 
advice by tuning in a brass band. | 


* * * 


; IF SELLING a gun to a crim- 
inal is a crime, how about selling 
a car to a drunkard? 


* * * 





Nominations for the Most Useless 
Thing in the World 
Paying a governor $5,000 a year; 
expecting $50,000 a year ability. 





* 7 ” 


WHY IS IT that the dealer who 
sells less than 100 cars a year is 
often the loudest squawker for 
national advertising? 


* * ” 


Sentences never seen in an auto- 
mobile ad: 


“Service with « 


mile” is our 
motto. We do the smiling 
* 7 * 
STRANGE HOW many things 
can go wrong with an old car 
when a man gets the notion he 
needs a new one. 
* * * 
Advice to Salesmen: 
Always be courteous. Rough 
roads have no friends. 
+ o 7 
NOW THAT the number of 


automobile dealers is again in- 
creasing, that fearful interest in 
his survival is once more shown 
by no one except the automobile 


dealer. 
” * * 


Correct this sentence: 


“I don’t understand why my 
customers patronize my super- 
service station competitor merely 
because he is constantly trying to 
get their business.” 


* + 


SUGGESTED NAME for the 
wise boy who takes advantage of 


” 


the public’s gullibility — “sucker- 
socker.” 
* * * 
Life’s Jolliest Moment—When 
you make your final payment, 


and don’t have to spend an equal 
amount the following month to 
put the old bus in shape. 


*# + * 


Suggestions to Service Men: 


You will find velour upholster- 
ing material an excellent thing for 
removing grease stains from your 
overalls, 


s * * 


The Literary Digest reveals 
that among its readers 295,000 
new cars will be bought in 1935. 
I'll bet that when the final cur- 
tain falls on 1935 every sales 
manager who cuts in on this 
melon will claim he sold his cars. 


fe 
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Putting “Em Over the Hurdles 





In This 


The views expressed in this 
and do not necessarily coincide with those of the editors. E 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Mr. Poe Replies 
(By Telegraph) 

My attention has just been called 
to an editorial in your issue of 
Dec. 1 criticising an article of mine 
in which I advocated that $100,000,- 
000 of Federal income taxes be re- 
distributed to the states for the 
benefit of public school and men- 
tioned the fact that southern farm- 
ers provide much of the patronage 
on which these national business 
profits are based and hence, as I had 
said in an earlier discussion of the 
same subject, “Since all America is 
now one single economic unit, it fol- 
lows that a lack of training, educa- 


tion and intelligence in any state 
is an injury and drawback to the 
people in all other states. Both 


justice and sound policy, therefore, 
justify calling for a $100,000,00U 
Federal fund to be re-distributed to 
the states for public schools.” 


I think it should also be made 
clear that the policy I was advo- 
cating was not one originating with 
me but one put forward by the Na- 
tional Grange, which resolved at its 
1933 session “That the Government 
return 25 per cent of the Federal 
income tax revenue to the states 
on a basis of population, such funds 
to be pro-rated to the states for 
public school purposes to be admin- 
istered and controlled by the states 
for such purposes.” My suggested 
figure was thus much less than the 
Grange’s 25 per cent. 

Of course, I may be mistaken, 
but it is my conviction that the 
business men of America, by en- 
couraging a liberal Federal aid to 
present inadequate and _ inefficient 
rural schools all over America, would 
so benefit in increased intelligence, 
efficiency and earning power as to 
more than justify the policy. 

I mentioned southern purchases 
of automobiles, tires, etc., from 
other sections only as one illustra- 
tion of many that might be given 
and this was not intended in any 
sectional spirit. My own state of 
North Carolina, for example, pays 
Uncle Sam more than $200,000,000 
a year, largely in cigarette taxes, 
and, of course, more than 90 per 
cent of it comes from other states. 
I should be “willing to see a part 
of this North Carolina collected tax 
used to help the rural schools of 
North Dakota, etc.” 

I hope you will also permit me 
to say that if I have now or had 


Corner 


column are those of our readers 
Readers 





at any time cherished any sectional 
feeling or any feeling other than 

the heartiest good will for the auto- 
| mobile industry, the time I might ob- 


viously have expressed it was during 
the recent terrible depression when 
a great part of my city friends, 
north and south, were constantly 


saying that the farmers had brought 
their troubles on themselves by ex- 
cessive automobile buying. I not 
only did not join in this almost uni- 
versal criticism of automobile buy- 


ing by farmers but bitterly re- 
sented it and both personally and 
editorially took the position that 


automobiles had become necessities. 
In fact, in our issue of March 15, 

1932, we came to the defense of 

automobile manufacturers with a 
(Continued on Page 6, Col. 3) 





“ong WOrd in 


edgewise” 


By the Publisher 





Remember If you are the least 
Last Year? bit inclined to won- 

der how 1935 will 
come out so far as the automobile 
business is concerned, consider 
for a minute where we stood last 
year at the beginning of the sec- 
ond week in December. First: 
The tool and die makers strike, 
the most serious labor trouble 
that had ever confronted the 
automobile business was on in full 
force. It was apparent that there 
would be no cars in production 
at the first of the year and the 
makers were wondering if they 
would be able to get hand-made 
cars in time for the opening of 
the New York show. Dealers 
everywhere in the United States 
were just about on their uppers, 
with no improvement in sight. 
The code had not yet got under 
way. Then the national picture 
was anything but encouraging. 
Big business was beginning to 
speak-out-in-meetin’ its loss of 
faith in Roosevelt. Many Wall 
Streeters were ready to hide in 
their vaults at the first sign of a 


(Continued on Page 6, Col. 1) 
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TOMOBILES 










‘put AJAX doesn't live here 


Vd 


any more... 





Evcur years is a long time if you are thinking of 


waistlines, the money you haven’t made or the mortgage. 
But eight years in the life of an industry, even as mobile 
as the automobile industry, is but a moment in history. 

Browsing through our files, we recently came across a 
folder issued in July, 1926. It showed the registration of 
automobiles in one of New York City’s less appreciated 
neighborhoods. And in the list were Ajax, Apperson, 


Chandler, Cleveland, Diana, Durant, Flint, Gardner, 


Jewett, Kissell, Locomobile, McFarlan, Moon, Oak- 


land, Overland, Paige, Peerless, Rickenbacker, Star, 
Velie, Wills St. Clair. All good names not so long ago, 
names that meant something. And all good cars, too. 
Once in a while you still see one of them. But every year 
pushes them farther back in one’s memory. 

Smart engineers once sweated over their transmission, 
ignition, cooling systems, gas consumption and safety. 
Good designers strained to keep them abreast of changing 
styles. Mechanically and artistically they satisfied owners. 
Price and performance were reasonable and mostly 
creditable. But Ajax and the others don’t live here any 
more. 

Death came naturally to a few, by merger. Competi- 
tion in their price class buried others. But for most of 
them, death was painful, lingering and a little mysterious, 
a slow starvation. The mechanically-minded manufac- 
turers missed the market somewhere. Too many of them 
concentrated too much on the production line, too little 
on the customer. So the cemetery is crowded. And most 
of us have forgotten what lies beneath the stones. 

Today’s survivors are a tougher breed. The next eight 
years will not see so many casualties. But the danger 
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always exists. All the genius, energy and experience that 
go into car manufacture will be futile if the man who 
buys the car is the biggest mystery in your business. 


‘Tue past eight years have also brought about a 
change in your first market that compels consideration. It 
is the growth of The News, New York’s Picture Newspaper. 
In 1926, The News had about 1,000,000 circulation daily 
and 1,200,000 Sunday. At present, News circulation is 
running in excess of 1,600,000 daily and 2,450,000 
Sunday—dominant circulations with majority family 
coverage in the world’s best market. 

In 1926 The News in linage was ninth among fifteen 
New York newspapers, with 7,800,000 lines. It will close 
1934. a close second among eleven newspapers, with 
15,500,000 lines—all display, and the highest priced 
agate lines in this country. And it leads all newspapers in 
the United States in advertising revenue. 

You will not fail to notice that most of this News 
growth has occurred in the five depression years; years in 
which a poorer public manifested its preference in ever 
increasing numbers; and years in which the hard pressed 
advertiser trimmed sail and bought the maximum value 
for his money. 

Automobile linage? The increase was almost 150%— 
which doesn’t really amount to very much. Few auto- 
mobile advertisers have taken anything like a fair 
advantage of the medium that dominates this market. 

So we sometimes wonder if the manufacturers are 
really very close to their buyers in this market—when 
they ignore a public preference so pronounced in news- 
papers. We wonder if they really know the market? 

The News today does a job in this market that no 
other paper can do—and that few do elsewhere. Alone it 
covers the market. Its milline costs a lot less than it did 
in 1926. It is an outstanding marketing improvement— 
an improvement that no car can be without and reach 
its top in sales performance. Are you buying enough News 


space in 1935? 
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OCHE, WILLIAMS 


account, have launched the 


to keep the assembly lines at South Bend running at full | 


speed for the coming year. 


th Dimension 


The News of Automotive Advertising 





& CUNNYNGHAM, 
Chicago advertising agency handling the Studebaker | 


INC., 


campaign which is expected 


The first broadside, following the full page announce- 


ment in ADN last Saturday, 


was a four-color center 


spread in the current issue of the Saturday Evening Post, 
eut last Tuesday. This spread is®— 


preceded by two half-pages on 
right hand pages immediately 
preceding the spread. Pacemak- 
ers, one might call them. The 
color pages have for their theme 
the leadership of champions in 
sport and endeavor. There also 
is to be a full-color page in the 
American Weekly Dec. 9 and 
Time Magazine also carries the 
general announcement. Monday 
morning 800 newspapers in every 
important city will be used. 
Studebaker also will begin a 
radio program Dec. 11 and con- 
tinuing daily until Dec. 22. 
Eighty-two stations will present 
station-break announcements that 
will start with the flash, “Calling 
all cars” and telling the listeners 
to watch out for the new “Mir- 


acle-Ride” Studebakers. There 
also will be one-minute sales 
talks. , = «8 


Wallace E. Bates has been 
placed in charge of the Detroit 
office which the Chicago Tri- 
bune has opened in the General 
Motors building. The new office 
will be under the supervision of 
George O. Strecker, manager of 
the Tribune’s automotive adver- 
tising. Bates was moved to De- 
troit from the New York office 
of the paper. 

7 * ° 

Frank B. Amos has become an 
account executive of the Maxon 
agency, with headquarters in 
New York City. Amos’ specialty 


‘na word in edgewise 





is export and he has served as 
advertising counsel for a number 
of American manufacturers, 
Formerly he was connected with 
Studebaker and Dodge and more 
recently he has been an executive 
for George Harrison Phelps, Inc., 


and Dorland International. 
| 
| 


* « * 


Hudson-Terraplane’s broadcast 
which starts Dec. 24 at 8 p. m.,, 
will have for its star Kate Smith, 
who will be accompanied by Jack 
Miller’s orchestra and the Three 
Ambassadors on the opening 
night. 

+ *” * 

William F. Kegley and Storey 
M. Larkin have been named vice 
presidents of Sidener, Van Riper 
& Keeling, the Indianapolis ad- 
vertising agency which is so well 
known in the automotive world. 
Both men have been associated 
with this agency for many years. 

* * @* 


The Simplex Piston Ring Co., 
of Cleveland is resuming advertis- 
ing and has named as its agency 
T. H. Ball of Cleveland. 

* . - 


McDaniel-Fisher & Spelman of 
Cleveland have been named as the 
agency to handle the advertising 
account of the Fostoria Pressed 
Steel Corp., of Fostoria, O., which 
manufactures a line of automo- 
bile fenders and a patented cool- 
ant filter. 


99 


(Continued from Page 4) 


red flag—if anyone had exploded 
a toy balloon in lower Manhattan 
there would have been a panic! 
But why go on with such a dis- 
mal recital? You remember it all 
too well. 
* x 7” 

CONTRAST NOW the future 
for the automobile industry as we 
see it today. Every builder of 
passenger cars has his plans well 
under way; most of them have 
announced when they will first 
make public showings and a few 
are scheduled ahead of the New 
York Show. There is no delay on 
the horizon from either the parts 
or body production ends. And 
the cars—one and all—which the 
American manufacturers will of- 
fer the public this year are so 
outstanding in new style, comfort 
and value that the average driver 
of an old bus will break the 
baby’s bank to get enough for the 
first payment on one of the new 
ones. 
canvass of one hundred present 
car owners in your town as to 
whether they hope to buy a new 
car in 1935 will probably disclose 
the same facts which the most 
recent Literary Digest poll (see 
story in this issue) is proving, i.e., 
that there is a terrific buyer's 
market for new cars dammed up 
in this country which is going to 
let loose in the spring and sum- 
mer of 1935. 

a * - 

BUT TO GO ON with our con- 

trast of last year at this time 


with today. The Roosevelt land- | 


slide in November removed the 
last prop from under the reac- 
tionaries. It proved conclusively 
that, like-’em-or-not, the Roose- 
velt plan for recovery in this 
country had the unprecedented 
support of the majority of our 
citizens. Some of the alaphabet 


| dends 


This is no idle chatter—a | 


| brought 





natical dreams were beginning to 
lose their horns in the eyes of 
the conservatives. The A.A.A., 
for example, which was doomed 
to drain the treasury, had actu- 
ally more money to its credit in 
Washington than it had taken 
out and the farmers it was 
planned to help were selling their 
corn, pork and cotton at prices | 
which could be compared only to 

times.” Extra divi- 
were becoming common 
again on the financial pages. New 
building and modernization is 
getting under way in all parts of 
the country—slowly but surely. 
The daily press fairly bristles 
with reports of better business 
from every part of the country 
and the roads to Florida and 
California are once again crowded 
with the winter migration. 

* * * 

IT IS OUR humble opinion 
that those dealers who are look- 
ing through rose-colored glasses 


schemes that looked like wild fa 
“normal 
| 


| right now and planning to tie-up 


their own optimism with im- 
provements in their sales and 
service equipment before the big 
season starts are going to be 
ready to cash in, while their com- 
petitors are snoozing. To prove 
our own conviction we have just 
out a Third Edition of 


the Neighborhood Sales-Service 


| Book, which we believe points the 


way to “more dollars for dealers.” 
It is a 32-page book, size 9x11, 
and contains in addition to our 
interpretation of this new plan, a 
complete scrap-book of all artic- 
les and illustrations which have 
appeared on this subject in A.D.N. 
to date. We will have copies 
ready for mailing early next week 
and the price will be _ per copy 
to our readers.—G.M.S 
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BAUGH, Edito: 


Again this year the tired executives and Christmas shoppers entering the lordly portals of the Detroit 
Athletic Club will be reminded of the publication wh‘ch serves their industry so well, because this painted 
board in natural colors and illuminated at night has just been erected in that position by Walker & Co. 


In This 


of Detroit. 


Corner 





(Continued from Page 4) 


the longest and most 
the issue, entitled 
Automobiles Become 
Necessities.” In this editorial, I 
took as my text and reproduced 
what I think is altogether the finest 
argument for automobile buying by 
farmers that has ever been made 
by a famous American. I refer to 
the statement which had just been 
made in a university address in the 
adjoining state of Virginia by my 
good personal friend, ex-Governor 
Frank O. Lowden of Illinois, and 
who sent me a copy as follows: 
“Paradoxical as it may seem, while 
mass production has cheapened the 
cost of many commodities, it has in- 
creased the cost of living, for it has 
the effect of bringing many articles 
from the region of luxury to that 
of necessity in any practical scheme 
of living. To illustrate: The auto- 
mobile a few years ago was a luxury 
enjoyed only by comparatively few. 
Now it has become so cheapened 
that every substantial portion of 
our people ride in automobiles. This 
has changed the whole structure of 
society, both in the country and in 
town. It will not do to say that 
one can get along without an auto- 
mobile now as well as he could a 
quarter of a century ago. For so- 
ciety has been so transformed by 
the use of the automobile that one 
who does not pessess an automobile 


lead editorial, 
prominent in 
“Why Have 


is marooned in the community in 
which he lives. For those ameni- 
ties of closely knit community life 


which he once enjoyed are destroyed 
by the ever moving panorama 
which he sees before him and there 
is nothing to take its place unless 
he joins the procession. The auto 
mobile, therefore, becomes a neces- 
sity in the present scheme of life. 
And so with many other articles 
which were once deemed luxuries, 
but have now become necessities in 
the evolution of this machine age.” 

Again we began this year in our 
first New Year issue by publishing 
a prize letter by a farm woman 
which is one of the finest and most 
concise human interest arguments 
for automobiles on the farm I have 
ever read. I know that a_ busy 
editor of an automotive daily has 
no time to read farm publications 
regularly, but I am confident that 
a full examination would show that 


no farm publication in America has | 
ours to encourage | 


done more than 
rural automobile buying or had been 
freer from sectional bias——Clarence 
Poe, editor and president, Progres- 
sive Farmer, Birmingham, Ala. 


A copy of your publication of 
Dec. 1, 1934, containing an editorial 
headed “Imprudent Provincialism” 
has come to our attention. While 
we know the source of the article 
that called forth this editorial, we 
feel that all southern farm papers 
have been placed under a cloud of 
suspicion by a statement that this 
article appeared in a southern agri- 
cultural publication without men- 


tioning the particular farm paper in 
which it appeared. 

We are attaching a reprint of an 
article which appeared in our March 
1, 1934, issue. You will see that, 
in line with the thought expressed 
in your editorial, we have pointed 
out to our readers that an increase 
in the automotive industry neces- 
sarily meant an increase in many 
other industries, a number of which 
are of necessity in the south and 
southwest. This 








&@ 


is only one of: 


many articles on the use of the 
motor car, truck and tractor that 
have appeared in our columns in 


the past few months. 


For well over 20 years Farm and 
Ranch has advocated the use of the 
automobile and truck by the farmer, 
taking the stand that the farmer 
was in much more need of a car or 
a truck than the city man. At a 
time when short-sighted bankers 
and business men were decrying the 
purchase of modern transportation 
by farmers, Farm and Ranch con- 
ducted the first and only automobile 
tour participated in by actual farm- 
ers living on their own farms and 
driving their own cars. This tour 
was conducted in 1912 under the 
auspices of the AAA and was un- 
doubtedly a big factor in the build- 
ing of good roads and the purchas- 
ing of automobiles and trucks by 
farmers in this territory. 


Since then Farm and Ranch has 
been active in every way possible 
in promoting the use of modern 
transportation because it was felt 


that with modern transportation the 
farmer would 
markets much 
economically; that by 
mobile he would be 
agricultural college 
district 
of all kinds; 
tact with others would help him 
shed his traditional provincialism; 
that he would soon become a better 


more quickly and 
to attend 


courses, 


able 
short 


and more prosperous farmer and a| 


be able to reach his | 


° } 
using the auto- | 


and regional farm meetings | 
that his increased con- | 





better purchaser of those articles 
advertised in our columns. 


Pardon this lengthy letter, but we 
feel that all other southern farm 
papers should not be penalized be- 
cause of the short-sightedness of 
one publication. —J. P. Holland, 
Farm and Ranch, Dallas, Texas. 

Editor’s Note: Inasmuch as Brother 
Poe has put on the cap, we will ad- 
mit that it was his editorial in Pro- 
gressive Farmer to which we re- 
ferred in our editorial “Imprudent 
Provincialism.” This should satisfy 
Brother Holland and any other edi- 
tors of southern agriculture maga- 
zines who may have felt hurt by our 
anonymous reference to a_ subject 
which we believe engenders sectional 
feeling that might lead to further 
tax impositions upon an industry 
which is already staggering under 
a load of Federal and State taxes, 
entirely out of line with those im- 
posed upon any other group of man- 
ufacturers. We believe that farm 
paper editors should continue to give 
credit to automobile and truck man- 
ufacturers who have done more than 
any other groups to improve local 
living conditions and lift the stand- 
ards of farm life in America. 


To Move Plant 


Eaton Rapids, Mich., Dec. 7.—The 
Gifford Engineering Co. of Lansing 
has leased the True Manufacturing 
Co. property and is remodeling the 
plant preparatory to moving its 


| equipment here within the next 30 


days. The product of the Gifford Co. 
is butt-seamed mechanical tubing for 
the automobile and machinery trades, 
spring bushings, clip spacers, and 
bearings for the automotive indus- 
try. 
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AN ARMY 


of expertly trained bell 
boys is only a part of the well-balanced serv- 
ice throughout the Stevens which will make 
your visit a happy and long-remembered occa- 
sion. Facilities such as only the World’s Larg- 
est Hotel can offer, its unequalled location 
overlooking Lake Michigan, its close proximity 
to all depots, shops, theatres—all combine 
to make the Stevens the hotel to choose 
when in Chicago on business or for pleasure. 


THE STEVENS 


3000 OUTSIDE ROOMS 
3000 BATHS $3.00 UP 


CHICAGO 


MICHIGAN BLVD. 
AT SEVENTH ST. 


WORLD'S LARGEST HOTEL 
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Agriculturist 


Is not the “Southern agricultural paper” referred. to in an 


editorial headed “Imprudent Provincialism,” in 


Automotive 


Daily News, dated December 1, 1934. 


An editorial like the one quoted below from Automotive Daily News 
could not have been inspired by anything appearing in a paper with opinions 


like those expressed in the parallel column from Southern Agriculturist. 


Editorial from 
Automotive Daily News 
of Dec. 1, 1934 


IMPRUDENT PROVINCIALISM 


Pandering to humanity’s inherent lust for gold and 
its craving to get something for nothing, a southern 
agricultural paper has lately urged its rural readers 
to write their congressmen and demand that a greater 
share of federal tax disbursement he alloted to their 
districts In citing reasons for making such demands 
this paper paints a lurid picture of the great an 
greedy automotive Croesus to the north which 

profit cream from the farmer’s milk and leaves 

1 naught but curds and whey. It urges its readers 

lemand a greater share of the income and in- 
eritance taxes now levied by the government upon 
this Croesus. 


1 


We have no quarrel with any person who desires 
to get something for nothing, or with any paper 
which seeks to safeguard what it considers the inter- 
est of its readers. We do quarrel with those provin 
cialists who picture the automotive industry as an all 
devouring octopus which preys upon the unwary 
farmer, taking his all and giving nothing in return. 


In justification of its stand, this editor declares 
that the automotive industry yearly takes hundreds 
of millions of dollars out of the southern states, all 
of which, through some strange alchemy, it immedi- 
ately transforms into profits. We would like to ask 
our Southern brother how many of these hundreds 
of millions are returned to those same states through 
direct purchases by the automotive industry of cotton, 
hides, hair, hardwood and other materials. In the 
production of automobiles 75 per cent of the cost 
is represented in wages. How much of these wages 
are spent for products supplied by our Southern 
neighbors? 


This is a world of give and take. The automotive 
industry in no sense under-estimates the value of its 
vast farm market. Nor, we think, does the average 
farmer under-estimate the value of an automobile or 
tractor or both on his farm. It is unfortunate that 
any paper should attempt to stir discord among these 
factors in our national life which are so mutually 
dependent, one upon the other, for no better reason 
than the hope to gain favor by telling its readers 
where they can get something for nothing. 


From Editorials in Recent 
Numbers of 
Southern Agriculturist 


Excessive taxation of industrial enterprise will kill 
the goose that lays the golden egg of employment and 
wider markets for farm products.—December, 1934, 

* * * 
Tax relief for farmers must include federation of 


counties so as to cut the costs of county government. 
November, 1934 


* . . 

Neither agriculture nor industry can prosper unless 

the other does October, 1934 
* * * 

For small farm familie part-time work in nearby 

factories makes the best cash crop.—-October, 1934 
. * . 

Southern progress and prosperity have always re 
ulted m a linkis f riculture and industry 
rhere is no conflict of interest between agriculture 
and industry in the South October, 1934 

* . o 
Those who think that Socialism can be planted 


permanently in a region where land ownership has 
ilways been the goal of the people, where land has 
always been the prevailing investment, do not know 
human nature. They do not know the South. The 
soil of the South is fertile—but not fertile for a 
doctrine that would destroy the southern heritage.— 
October, 1934. 
* 7 * 

We need to remember that the policy of the South 
can not be divorced from the rights which are in- 
herent to land ownership and that every Southern 
farmer who owns land or who hopes to own land, 
is either actually or potentially a capitalist.—October, 
1934. 

. 7 + 

Nowhere is the desire to own land more deeply 
rooted than in the South; and nowhere is it held 
more determinedly that the owner is entitled not only 
to his possessions but also to the fruits of those 
possessions.—September, 1934. 

. * * 


Writers who see in measures like the Bankhead 
Law and the AAA a strong trend toward setting the 
feet of Southern farmers on what one of them calls 
the ‘‘road to Moscow” simply do not know what they 
are talking about. ... They look on all these 
measures as of and for the emergency. . . . There is 
no movement away from what we call capitalism in 
all this.—September, 1934 


And now to make the record clear, we present to 
the same audience a statement of our position on 
various subjects affecting the automotive industry. 


Southern Agriculturist believes— 


That the automobile ranks first among the agencies re- 
sponsible for the great improvement in living conditions on 
Southern farms in the past twenty years. 


That the vast system of paved and oiled roads which now 
reaches into every corner of the South would not have been 
achieved in another fifty years without the aid of automobile, 
gas and license taxes. 


That good roads and motor transportation have brought 
millions of dollars of new profit to Southern farms by lessen- 
ing the time and the cost between the producer and his 
market. 


That public school motor buses, by making school attend- 
ance easy, have contributed more than any other single cause 
to the heartening decrease in illiteracy in the South. 


That by bringing into existence the filling station and the 
roadside refreshment stand and tourist camp the automobile 
has furnished gainful employment to tens of thousands in the 
rural South. 


That Northern motor tourists have made Florida and other 
Southern beauty spots what they are and of the millions of 
new money they bring each year a large part reaches the 
pockets of Southern farmers. 


That motor transportation is a necessity and not a luxury 
on the farm; hence, the price of license plates should be 
reduced to a minimum by every southern state. 


That the policy, which often bobs up in state legislatures, 
of levying excessive taxes on outside corporations for the 
privilege of doing business within the state is unsound, un- 
American, and will dry up any state that persists in it. 


That manufacturers and farmers furnish the best market 
for each other and the success of both depends largely on 
sustained employment of labor and the maintenance of fair 
prices for farm products. 


That articles intended to create prejudice among Southern 
farmers against business because it is big are purely dema- 
gogic and find lodgment only in the minds of the extremely 
radical, the shiftless, the weak; certainly they do not appeal 
to that great independent body of southern landowners who 
through industry and thrift have created a wide market for 
automobiles, trucks, and their accessories. 


In the first nine months of 1934, the thirteen southern states over which our 
circulation of 800,000 is distributed showed a gain of 50 per cent in automobile 
sales, whereas the gain for the whole United States was only 29.9 per cent. The 
average gain per southern state was 8,556 as against a gain of 7,341 per state for 
the whole country. 


SOUTHERN AGRICULTURIST 


NASHVILLE, TENN. 


B. KIRK RANKIN, Publisher 
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THE INQUIRING REPORTER 


soe 


Today’s Question 


Are you planning any special effort in 1935 to increase 
your parts and accessory volume? What definite plans have 
you made? 





E. E. Boomershine, manager parts and accessories, Boomershine 
Motors, Pontiac, Atlanta, Ga.: “We are planning to increase our 
parts and accessory business next year by making a more careful 
study of the types of customers and their particular needs, as well 
as maintaining a year-round sales drive.” 

- * * 

Al. DuTeau, DuTeau Chevrolet Co., Lincoln, Neb.: “We are plan- 
ning a special drive to increase our parts and accessory sales in the 
coming year. We are utilizing the Christmas season for a good start 
for the new year in conjunction with the factory aid. We are using 
large displays, and mailing attractive literature to Chevrolet owners.” 

* 

J. M. Cassin, Waterbury Nash Co., Waterbury, Conn.: “We plan 
te continue the same promotion efforts on parts and accessories 
which have proved successful in the past, with particular emphasis 
on direct mail. Automobile radios and heaters should prove our best 
propositions from a merchandising standpoint, and we plan to put 
considerable pressure on these items. Accessories, we believe, form 
a source of revenue too often neglected in the dealer field.” 

+ * o 

Roy A. Potts, sales manager, Ray Tennes Motor Co., Ford, Chi- 
cago: “We are out after bigger parts and accessory volume next 
year and our definite plans for securing it include monthly contests 
in which two teams from all departments will compete. The re- 
wards will be one incentive to gain the desired results and in addition 
we feel that the competitive spirit is a fine thing in an organization.” 

* * * 

C. E. Bobbet, manager parts and accessories, Harry Somers Sales, 
Chrysler-Plymouth, Atlanta, Ga.: “We have no special plans for 1935 
beyond continuing to keep parts and accessories conspicuously dis- 
played where customers can see them.” 

= ™ * 

N. C. Rogers, O’Shea-Rogers Motor Co., Ford, Lincoln, Neb.: 
“With increased efforts in the past few months we are starting a 
heavy campaign to increase sales of parts and accessories in 1935. 
Utilizing outside salesmen and a supply truck have brought good 
results. We expect this condition to continue.” 

* > * 

M. A. Doolittle, Reo Sales, Inc., Waterbury, Conn.: “We have 
noticed a substantial increase in sales of heaters and other accessory 
items this fall, and plan to continue intensive promotion through 
1935 on seasonal merchandise. We have found direct mail the most 
effective medium in promoting accessory sales, and will continue its 
use. We look forward to continued growth of parts and accessories 
volume.” 

+ al a 

P. J. Burns, parts and accessory department manager, M. J. Lana- 
han, Inc., Dodge-Plymouth, Chicago: “We propose to continue in 1935 
the plan already inaugurated for getting increased parts and acces- 
sory volume. It covers such methods as advertising, circularizing 
owners through the mail and use of the radio. Our service, parts, 
new car and used car sales departments will all go after the business. 
And we will have a bonus system for parts and accessory volume 
sold on the service floor. Our campaign is built around the offering 
and pushing of specials, with the seasonal point of view always in 
mind.” 

* * + 

B. V. Stodghill, general manager, John Smith Chevrolet, Atlanta, 
Ga.: “We are now pushing the ‘Christmas Gifts for the Car’ cam- 
paign, and look to this to be very successful in moving our accessory 
stocks. We will keep our parts and accessories prominently on dis- 
play and ‘plug’ them along with every car sale.” 

~ * + 

H. S. Galloway, Fred Sidles Motors, Inc., Cadillac-LaSalles, Lin- 
coln, Neb.: “We intend to ‘step on’ parts and accessory business in 
1935. We are using contests with substantial prizes, and special 
commissions to salesmen have brought good results.” 

* . . 


Henry G. Horlock, Peattie Motors, Inc., Waterbury, Conn., Dodge 
and Plymouth: “We have two men in the service department who 
devote most of their time to contacting customers for the purpose of 
building up parts and accessories volume. We have been quite suc- 
cessful in developing a market among our customers for heaters, 
automobile radio and trunks, and expect that these items will con- 
tinue to provide a source of profit.” 

aa * * 

N. A. Hendrickson, secretary-treasurer, Community Motors, Inc., 
Pontiac, Chicago: “We have both a wholesale and retail plan for 
boosting our accessory and parts volume next year. The wholesale 
program calls for a daily delivery system, along with the employ- 
ment of a solicitor to help dealers keep inventories pared, clean up 
on obsolescence and pick up orders. In a retail way, we will hold 
monthly sales campaigns in which our branches will be pitted against 
each other. A keystone is the offering of specials and advertising so 
that people will know about them.” 





Conn. Issues Warning offenders have been forced to 
| make restitutional payments, and 


Against ‘White Lies’ | a thorough check-up is now being 
Hartford, Conn., Dec. 7.—/ made. 
Michael A. Connor, motor vehicle | a 
commissioner, has issued a warn- | = 
ing to commercial car owners | Proceed With Road 
that they must report the correct) Toronto, Ont., Dec. 7 (UTPS).—| 
light weight for their vehicles| [t is announced here that as a result | 
when seeking 1935 registrations | 
or else invite disciplinary action. | 
The practice of some truck 


in Ottawa between | 
Hon. Mitchell Hepburn, premier of | 
Ontario, and Hon. R. B. Bennett, | 
prime minister of Canada, difficul- | 
ties that had cropped up in connec- | 
tion with the plan to fill in connect- | 
ing links in Ontario in the trans- | 
Canada motor highway have been | 
straightened out. The work will be| 
done on a 50-50 basis. | 


of a conference 


owners in misinforming the mo-| 
tor vehicle department regarding 
the light weight of their trucks 
is fairly widespread and has ob- 
tained for some time, the com-| 
missioner 





said. Some of _ the! 


Something New in Taxicabs 





Air cushions replace springs in the seats and back of this new taxicab model designed and copyrighted 
by Hal Holtom, of the LeBaron Detroit Co. The roof inset above the passenger section is transparent. A 
washed air system is used to provide clean air at all times. 





Pontiac Appoints Two 


To Detroit Sales Zone 

Detroit, Dec. 7—V. A. Vavison, 
manager of the Detroit zone of 
the Pontiac Motor Co., covering 
Michigan and parts of Ohio and 
Indiana, announces the appoint- 
ment of two new district man- 
agers serving Detroit and sub- 
urban territory. 
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WARNING 


@ Dealers who provide Safety Glass All- 
Around at the low prices recently an- 
nounced by many manufacturers have one 


of the most helpful sales weapons ever 


| H. F. Elder, who has been | 


identified with the automobile) 
business in Detroit for ten years, Milwaukee, Wis., Dec. 7.—A new 
will cover western Detroit and| type crawler tractor for logging 
the suburban territory embracing and mine hauling use has just been 
Wayne, Wyandotte, Dearborn, | introduced by the Trackson Co. here. 
Ypsilanti, Ann Arbor and Chel-/ The new unit is steered with sleigh 
sea. The other district manager | runners and is intended for use on 
appointment is that of R. L.| long hauls to isolated camps. It 
Johnston who will cover down-| has full oscillating crawlers which 
town Detroit. provide footing in snow and ice. 


New Tractor 





given them by the factory. BUT unless you 
order your cars from the factory with 
Safety Glass All-Around and have them 
on your floor, ready for delivery, you will 
never know how effectively this weapon can 
help you sell more automobiles. Libbey: 


Owens: Ford Glass Company, Toledo, Ohio. 


/ SAFETY GLASS 
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TRIBUNE COVERAGE CUTS 
ADVERTISING COSTS! 


One Low Rate ouys Practically as Much Coverage as the Net Supplied By Any 
Two Other Chicago ; : 7 ee 
Dailies Combined 


DVERTISING costs can be cut 
in Chicago without sacri- 
ficing advertising effectiveness. 
Through a single Chicago 
newspaper, the motor car manu- 
facturer can place his sales mes- 
sages before practically every car 
owner and prospect in Chicago 
and suburbs. 
In Chicago and suburbs alone 
the Chicago Tribune on week- 
days is now read by more than 
644,000 families. This is 68% more 
families than read any other 
Chicago daily newspaper—a ~~“ i - een 
; BUICK during the first eleven months of this year placed 22% more advertising in 
blanket coverage practically as the Tribune than in any other Chicago newspaper—because the Tribune places Buick ad- 
large as the net coverage of any vertising before practically every motor car owner and prospect in Chicago and suburbs. 
two other Chicago daily news- 
papers combined. 
Ask a Tribune representative 
to give you the complete facts. 


Oe RR POR 


2S S38 ss oe Tae oe 


SHELL PETROLEUM Corp. during the first o ~ + 
eleven months of 1934 placed 143.5% more ad- | ig : 1 ( 
vertising in the Tribune than in any other ira 0 iat ume 
Chicago newspaper. THE WORLD'S GREATEST. NEWSPAPER 


" COVERAGE * 


Percentages of coverage | 
of the families of Chicago 


and suburbs by daily 
newspapers 0 
s¥ IN 1934 


MOTOR CAR manufacturers during the first eleven months of this year placed 46.3% 
more advertising in the Tribune than in any other Chicago newspaper. On the basis of 
results, the Tribune has led all Chicago newspapers in new passenger car linage for 
more than 20 years. 


FAMILLES AND DANY NEWSPAPER CIRCULATIONS 
IN METROPOLITAN CHICAGO 

1917 1934 
Number Coverage Number Coverase 
Families....748,136 — 1,216,563 — 
Tribune ....244,755 33% 644,455 53% 
American; ..252,650 34% 383,906 32% 
N 369,212 49% 362,805 30% 
NOTE: Circulations are averages for six months’ periods ended 

September 30, and for city and suburban only 


eis Fie 


IF EVEN THE FRONT PAGE isn’t read, OLDSMOBILE placed 78% more advertising in the Tribune during the first eleven 
what chance has the advertiser inside? months of 1934 than in any other Chicago newspaper. 


OFFICIAL CARRIERS deliver to homes 
more copies of the Chicago Tribune than of all 
other Chicago newspapers combined. 
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CHICAGO, ILL.—THE NEW NINETEEN 
THIRTY FIVE DODGE MOST BEAUTIFUL CAR 
DODGE BROTHERS EVER MADE WE BE- 
LIEVE WE SHOULD BE ABLE TO DOUBLE 
OUR VOLUME NEXT YEAR AND HAVE 
SET SUCH A GOAL FOR OURSELVES — 
BENDER RIEGER, INC. 


GREENSBORO, N. C.—THE MEETING HELD 
SHOWING THE NEW PRODUCT FOR NEXT 
YEAR WAS OUTSTANDING LET ME CON- 
GRATULATE YOU AND YOUR ENTIRE 
ORGANIZATION ON A MASTERPIECE— 
LUCAS WALDRON MOTOR COMPANY 


pee oemeONepuN scence me ena 


Y 


DODGE! 


“YOU'VE SET THE STAGE FOR THE BIGGEST 
SALES IN DODGE HISTORY!”’ 


OMAHA, NEB.—OUR ENTIRE ORGANIZA- 
TION INCLUDING ASSOCIATE DEALERS 
WILDLY ENTHUSIASTIC OVER NINETEEN 
THIRTY FIVE MODELS DISPLAYED YESTER- 
DAY STOP AS ONE SALESMAN SAID 
QUOTE IF WE SALESMEN HAD DESIGNED 
THOSE CARS OURSELVES WE COULD NOT 
BE BETTER SATISFIED WITH THEM STOP 


SAY DEALERS 


THEY HAVE EVERYTHING WE HAVE BEEN 
PRAYING FOR UNQUOTE WE ALL FEEL 
THE SAME WAY ABOUT IT AND CAN 
HARDLY WAIT FOR SHIPMENTS—HART 
SANDERS MOTORS 


SHREVEPORT, LA.—THE NEW CARS 
KNOCKED BOTH EYES OUT | AM WILDLY 
PLEASED WE ARE NOW REALLY ON OUR 
WAY TO FIRST PLACE—W. L. ETHRIDGE 
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WORTH OF ORDERS! 


“WwT’s a knockout” . 
““Salesmen enthusiastic”. . . 

. an avalanche of wires with statements like these 

is pouring in from Dodge dealers who have seen the amaz- 

ing, new 1935 Dodge line. 

And they are backing up their enthusiasm with orders ... 


years”.. 
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“Should double our volume”. . . 
“Most outstanding in 20 
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SPOKANE, WASH.—IN THE TWENTY YEARS 
| HAVE ATTENDED DODGE MEETINGS | 
HAVE NEVER SEEN A MORE ENTHUSI- 
ASTIC AND SUCCESSFUL ONE THAN CON- 
DUCTED AT PORTLAND FRIDAY WANT 
TO CONGRATULATE YOU AND YOUR 
ENGINEERS ON MERCHANDISE DISPLAYED 
PARTICULARLY AS TO APPEARANCE AND 
EYE APPEAL STOP WE CERTAINLY HAVE 
ANOTHER WINNER FOR NINETEEN THIRTY 
FIVE—RIEGEL BROTHERS 


CHICAGO, ILL.— OUR ENTIRE ORGAN- 
IZATION VIEWED THE BEAUTIFUL NEW 
1935 DODGE AT THE ANNUAL DODGE 
MEETING HERE IN CHICAGO AND PRE- 
DICT A BANNER YEAR FOR DODGE 
1935 —CLAUSON BROS. MOTOR CO., 
CARL E. CLAUSON, GENL. MGR. 





LOS ANGELES, CALIF.—MEETING TRE- 
MENDOUS SUCCESS STOP HAVE NEVER 
SEEN SUCH MERCHANDISE OR ENTHUSI- 
ASM STOP WE AND OUR DEALERS CON. 
GRATULATE YOU AND DODGE FOR THE 
SPLENDID FORETHOUGHT YOU HAVE 
SHOWN IN DEVELOPING AND INTRO. 
DUCING THE NEW THIRTY-FIVE DODGE 
CARS—GEO. S. PELTON 


DETROIT, MICH.—THE NEW CAR ENTHUSI- 
ASM SHOWN BY OUR ENTIRE ORGANIZA.- 
TION AT THIS MORNINGS MEETING WAS 
THE GREATEST | HAVE SEEN IN TWENTY 
YEARS WE SURE WILL GO TO TOWN WITH 
THIS ONE—TOM DOYLE 


Now ... today... 


franchise ... 


literally by the millions of dollars. Over $30,000,000 in orders 
received as this is written. And still they come, daily, hourly! 
is the time for every forward-looking 
dealer to get the facts about profits with this great triple 
Dodge passenger cars, Plymouth passenger 
cars and Dodge trucks. Many valuable opportunities are 
still open, but they may not be open long. Write or wire to- 
day for complete facts. Address A. vanDerZee, General Sales 
Manager, Dodge Brothers Corporation, Detroit, Michigan. 





ATLANTA, GA.—WE THINK YOU HAVE 
DONE A PERFECT JOB WITH THE NINETEEN 
THIRTY FIVE DODGE STOP DEALERS SALES- 
MEN AND GUESTS MOST ENTHUSIASTIC— 
J. M. HARRISON 


MONTGOMERY, ALA.—WE CONGRATU- 
LATE YOU ON PRODUCING THE FINEST 
CAR WE HAVE EVER SEEN IN THE LOW 
PRICE FIELD—- ADAMS HARPER MOTOR 
CO., INC. 


AURORA, ILL—NEVER BEFORE IN MY 
TWENTY YEARS CONNECTION WITH 
DODGE HAVE | BEEN SO SURPRISED SO 
PLEASED SO THRILLED THE THIRTY-FIVE 
DODGE WITH ITS SUPERB BEAUTY AND 
MECHANICAL EXCELLENCE MEANS A 
BiG YEAR AND NICE PROFITS FOR ALL 
CONGRATULATIONS—L. F. WENTZEL 


SEATTLE, WASH.—SEATTLE ACCLAIMS 
NEW DODGE GREATEST POTENTIAL 
MONEY MAKER EVER GIVEN ANY 
DEALER ORGANIZATION TO SELL STOP 
YOU AND ENTIRE FACTORY PERSONNEL 
DESERVE HIGHEST COMMENDATION FOR 
DEVELOPMENT OF THIS FINE NEW CAR— 
S. L. SAVIDGE 


PORTLAND, ORE.—MEETING FRIDAY 
MOST ENTHUSIASTIC DODGE HAS AGAIN 
CERTAINLY GIVEN US AN OUTSTANDING 
CAR FOR NINETEEN THIRTY FIVE STOP 
IT'S A HONEY STOP PORTLAND AND OUR 
DEALERS SET FOR BIGGEST YEAR OUR 
HISTORY WILL SAY IT WITH ORDERS— 
W. W. SHIPLEY 
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Pontiac and Fisher Body Complete Retooling Work 


Giant P resses, es, P recision And Here We Have the Home Wigwam 
Machines Ready for 1935 


(Continued from Page 1) 
total of 2,300 active workers;, ful presses in the industry, the 
while at the Fisher Body plant| Pontiac Fisher plant becomes out- 
1,000 old employes were taken on| standing among sheet metal and 
during the month, bringing the | body plants in the country, ac- 
payroll total up to 1,500. cording to Leeder. 

According to H. J. Klingler, Needed New Machines 
president and general manager “When the designs for the 1935 
Pontiac, the total number of fac-| Pontiac bodies had been ap- 
tory workers employed should be}! proved, it was found that no ma- 
doubled by Jan. 1. E. R. Leeder,| chines existed in the world large 
general manager of the Pontiac! enough to shape them from sheets 
Fisher plant, was just as sanguine | of steel. So these huge presses 
in his predictions. | had to be designed. 

Instructions, as laid down by “We dug a series of basements 
the automobile labor board, are/| 25 feet deep, with connecting pas- 











being adhered to strictly in the| sageways, in which to mount the 
re-hiring of men. Only old em-| presses. And even then, they ex- 
ployes of both institutions are be-| tend 35 feet above the ground. 


Big Chief Press at Pontiac 





Sprawling over acres of ground the Pontiac and Fisher plants yet are compact industrial units. This 
year the plant boasts a record expenditure for retooling for the new line. Much wampum spent this 
year bring ’em many sales scalps next year. 


which are required. The smallest | W ADN’s source asserted that a 
of the dies for the 400-ton presses Spreading ork sound study demands, inevitably, 
weighs 36 tons, while the largest that all economic phases of the 
is 64 tons. Never before in body | Study Will Not industry be given thorough and 
manufacturing has_ sheet steel | | detailed consideration. It was 
been drawn and formed in these | Be Fishing Party indicated, however, that dispro- 
great dimensions. The presses | | portionate attention will not be 


exert a pressure when operating | foster < profits or dividends. 
of 750 tons. (Continued from Page 1) | 


“A further benefit to employ-| all economic aspects of the auto- | De Soto To Add 


ment in the city of Pontiac will; mobile industry will be dealt with 

come about through the removal; in the survey now being organ- | . 

to this city of part of the sheet| ized for the President by Leon Popular Priced 
metal plant of the Fisher Body| Henderson, director of research | . * 5 Li 
Corp., formerly located in an-| and planning of the National Re- Car to 3 ine 
other city. This addition makes| covery Administration. 


the Pontiac Fisher plant one of | : aiid 
the largest and most complete rad The primary purpose of the (Continued from Page 1) 


the entire automobile industry.”| S¥7Vey is to develop ways and | js retaining the Airflow and at 
The assurance with which both , so far 88 / the same time = ae to its 
iaccliien tater Cin. aan ine: Wiatean | | possible, peaks and valleys of em- | former price field with the new 
Bod C . a i ployment in the industry. In or- | jine.” 
y Corp. Rave — ed in| ger to determine the practicabil- Foy said that the new popular- 
Hearts ney ea anit hola | t¥, Of methods developed, it is priced cars will have many ad- 
: ,.,| Pointed out, it is essential that in- | vantages that come from the Air- 
| great promise for the prosperity vestigators have a full back- flow and experience a number of 
| of the city in 1935. ground of knowledge with respect | engineering improvements devel- 


Above is the giant press installed in the Fisher Body plant at Pontiac . ‘ > oe of the | oped this year. 
for Pontiac bodies. The press weighs 400 tons and reaches 20 feet Truckers to Meet snGrvIGE omp : “The same Chrysler Motors en- 























above the floor level and 25 feet into the basement. Workmen are|  [ndianapolis, Ind., Dec. 7.—The| For example, it was shown, the | gineers who created the «irtiow, 
here lowering a 50 ton part into place. The press exerts a 17th annual convention of the Motor| relationship bet-veen small and| designed and constructed the 
750 ton pressure. Truck Assn. of Indiana will be held | large companies, financially, needs | lower-priced cars,” he _ said. 


: Soares ss , _| at the Hotel Lincoln here next| to be known in definite detail if | “Naturally, they have incorpor- 
a. oe el — a 400 _— Thursday, according to announce-| plans finally evolved are to be| ated Airtiow features in the new 
g& te -| eac are mounte on stee -| ment by Charles E. Foreman, chair- workable and are not to prove en- | line.” 





“Pontiac has, I believe, one of | beams that span the basements. man of the program and a director | ,; : : : sat 
the longect average periods of | - : a - “yew of tha anasaiatien. £. Duane Gen tirely impractical in so far as Foy said os he ge 
Med aensee dnclers wash | ome further idea o eir| can, president of the association,| Many units in the industry are | the biggest sales year in e i 
. y size can be obtained from the dies | will preside. concerned. corporation’s history. | 


ers of any plant in the indus-| _ 
try,” said Klingler. “Figures com- | 
piled last spring showed that the 
average in this factory is six 
years. That period has increased 
and will continue to do so. Most 
of our men are residents of long 
standing in the community and 


their long service with the com- 
pany has promoted cordial rela- 
tionship between the men and the 


management. 





New Equipment 


“In re-tooling for next year, 
Pontiac has installed complete 
new equipment to manufacture 
an entirely new motor. This ma- 
chinery was specially designed 
for Pontiac and includes among 
its most intricate and _ costly 


pieces one that is not duplicated 
anywhere in the industry. It is 
a precision machine of the high- 
est order. 

“The assembly line has been re- 


fitted to permit more men to turn > e 
out more cars per hour. The NOW t t mM to O t 
sheet metal department has been IS e | e ds ad U A 
reconstructed with the addition of 
15 new presses and new dies 
throughout. One of the new 
presses is among the largest tog- 
gle presses used in the industry 
for the shaping of front fenders. 
A battery of three modern and 
costly electric flash welding ma- 
chines has been installed in the 
sheet metal department. 
“Every bit of re-tooling and re- | 
equipping has been done with the 
express purpose in mind of enter- 
ing 1935 with finer quality and | 
greater value.” 
“With the installation of what 
are the largest and most power-' 


PRB PRPS, ER OR RE Oe 





the big new opportunity 
with Graham. 














Progressive Farmer 


Praised 
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By Southern Automobile Dealer Who 
Broke World’s Sales Record for His Company 


This is our March, 1932, editorial 
(aed to by Mr. piscasee.) 


Why Have Automobiles Become 


Necessities ? 


HY is it that the automobile, once a luxury, has now be 
come a necessity—or a “needcessity,”” as Hambone says? 
The answer was very clearly given by ex-Governor Frank O. 
Lowden of Illinois in a recent address at Washington and Lee 
University. Said Governor Lowden: 


“Paradoxical as it may seem, while mass production has 
cheapened the cost of many commodities, it has increased the 
cost of living. For it has the effect of bringing many articles 
from the region of luxury to that of necessity in any practical 
scheme of living. To illustrate: The automobile a few years ago 
was a luxury enjoyed only by comparatively few. Now it has 
become so cheapened that a very substantial portion of our 
people ride in automobiles. This has changed the whole struc- 
ture of society, both in the country and in town. It will not 
do to say that one can get along without an automobile now as 
well as he could a quarter of a century ago. For society has 
been so transformed by the use of the automobile that one who 
does not possess an automobile is marooned in the community 
in which he lives. For those amenities of closely knit com 
munity life which he once enjoyed are destroyed by the ever 
moving panorama which he sees before him and there is nothing 
to take its place unless he joins the procession. The automo- 
bile, therefore, becomes a necessity in the present scheme of 
life. And so with many other articles which were once deemed 
luxuries, but have now become necessities in the evolution of 
this Machine Age.” 


In other words, as Governor Lowden reminds us, a genera- 
tion ago the man with the horse and buggy was surrounded by 
horse-and-buggy neighbors. They had a little, localized, neigh- 
borhood horse-and-buggy social and community life. But now 
this has vanished. The man without an automobile finds the 
source of fellowship and social contact largely dried up. To 
practically everyone who can afford it the automobile has be 
come a necessity. 


II 
NQUESTIONABLY the average automobile owner takes 
too many wumnnecessary trips. Unquestionably hosts ot 
people have bought more expensive cars than their incomes 
could possibly justify. Unquestionably some very poor people 
should not buy cars at all, no matter how serious the social 
loss to them. 


And certainly the automobile manufacturers for their own 
good should urge salesmen not to try to sell cars at higher 
prices than the purchaser's financial capacity will carry. It is 
far better, for example, to say to a farmer in effect: “We want 
you to prosper so you will not only buy this car, but be ready 
to buy another (and possibly a better car) when this one wears 
out. For this reason we want you to hold back enotgh money 
to do good farming—to buy whatever improved machinery, live- 
stock, and fertilizers you need to make good crops and make 
them economically. In this way you will be a permanently good 
customer of the automobile manufacturers-—not splurging one 
year and then delaying car-buying for years afterward because 
you over-bought in the first instance.” 


IIl 


THs main thought with which we started, however, is this 
idea of Governor Lowden’s—that the automobile has prac 
tically become a necessity. For this reason farmers should be 
interested in our constant effort to help the average farmer 
make “$500 More a Year’’—and thereby be able to maintain 
a standard of living which includes the automobile and gasoline. 
Furthermore, farmers for the same reason should be concerned 
about co-operative marketing organizations; about “‘Equality for 
Agriculture” in national legislation; about an increase in com- 
modity values, and in a stabilized currency so that farmers can 
pay automobile debts and other debts in money of the same 
values as those prevailing when the debts were created. And 
not only should farmers he interested but manufacturers should 
also be interested in these matters and should help farmers 
achieve these results. 


The automobile has indeed become a farm necessity and 
manufacturers and farmers should co-operate (1) to enable 
farmers to support a standard of living appropriate to an auto- 
mobile age and (2) to fit each automobile purchase to the in- 
dividual buyer. 








Ed. C. Flanagan, of Greenville, N. C., Sold 425 
New Cars During September and October 1934 
...and He Sold 95% of Them to Farmers. 





Read What This Authority Says About Progressive Farmer’s 
Influence on the Heavy Buying of Cars in the Rural South... 


GREENVILLE, N. C. 
December 6, 1934 


‘““As an automobile dealer who has for two successive months this fall 
made the world’s record for sales of the car I sell, I wish to commend 
the Progressive Farmer for its great work in stimulating automobile 
buying all over the rural South. It has not only promoted better 
farming practices and increased farm buying power, but it has speci- 
fically defended and encouraged the farm automobile in the depths 
of the recent depression. Ata time when farmers were being almost 
universally criticised and abused for buying cars the Progressive 
farmer spoke out in ringing defense. I refer particularly to a lead- 
ing editorial entitled “Why Have Automobiles Become Necessities ?” 
in which Dr. Poe took as his text a remarkable declaration from 
Governor Frank O. Lowden, so effective that every automobile dealer 
might well learn it by heart. This is only an example. Constantly 
the Progressive Farmer has fought for higher living standards for 
farm families with automobiles as indispensable, arousing interest 
of both farm men and farm women. The heavy buying of cars in 
the Rural South today is in no small degree due to its influence, for 
which manufacturers, distributors and dealers alike should be 


: : ” i < . = 
grateful. (signed) Ep, C. FLANAGAN 


“An Automobile and Why” 


(Kentucky Prize Letter in PROGRESSIVE FARMER’S “What I Am 
Planning to Buy” Contest, as Published in January, 1934 Issue.) 


‘Re first of the many things we are plan A car will add to the social activities of our 
ning to buy is a car, two children, allowing them to entertain and 
Our daughter must soon enter high school be entertained upon a much broader scale. 
and the nearest is eight miles from our home; For the past three years that we have had 


a car will enable her to go from home instead to do without a car we have seen our parents 


of having to board in town and thus be de- but seldom. A few weeks ago our dear old 
prived of home influences at the tender age father was suddenly taken from us, leaving 


of thirteen. lid a our aged mother and aunt alone. A car will 
A car will enable an invalid in our home enable us to visit them oftener. 


to attend church services and meetings of the 4 

missionary society, which mean more than any- We shall be able to take advantage of the 

thing else in life to her sales day bargains in groceries, dry goods, 
furniture, and hardware and thus live more 


A car will enable me to again become a aa aad é : all 
member of the Homemakers’ Club from which abundantly and yet more economically 


I was forced to resign as program leader be- We shall be able to sell our farm produce 

cause I could not attend the special meetings or to exchange it for a much better price in 

held in a town 17 miles from our home. the larger towns—which, without a car, are 
A car will also allow my husband to attend not accessible. 

the meetings of the Farm Bureau in the same MRS. DCC 

town and to hear talks on scientific farming, 

ete. Christian County, Ky. 


PROGRESS IVE FARMER 


Birmingham, Ala. Raleigh, N. C. 
The South’s Leading Farm-and-Home Magazine 


Memphis, Tenn. Dallas, Texas 














Buick Plans to Announce 


1935 Line Near Dec. 15 





(Continued from Page 1) 


to continue the current styling. 

Curtice said he believed that 
combined domestic and export 
sales during the coming year will 
require a boost in production 
schedules here at the factories of 
approximately 25 per cent over 
1934. He said this is a reasonable 
estimate based on factors influ- 
encing Buick business alone. 

Speaking at one of a series of 
Buick dealer meetings, which 
during the current week will 
bring 2,000 dealers, distributors 
and members of the newly cre- 
ated Buick zone and regional or- 
ganization to Flint, Curtice out- | 
lined the factory program for 1935 
and commented upon the suc- 
cessful year now drawing to a 
close. 

More than 250 dealers from the 
Kansas City, Dallas, Memphis, St. 
Louis and New York zones and 
New England districts have at- | 
tended the initial sessions in 
which they pre-viewed the 1935 
cars and heard the factory pro- 
gram further discussed at a meet- 
ing in the Buick Engineering | 
building. 

In charge of the meetings is W. | 


manager, under whose supervision 
sales of the company have gone 
forward this year to new levels. 
Hufstader was toastmaster at the 
luncheon and also spoke at the 
meeting in the Engineering bldg., 
outlining the company’s sales 
program for 1935. 

Engineering details of the 
product were discussed with the 
visiting dealers by F. A. Bower, 
chief engineer, while introductory 
advertising and sales promotion 
campaigns were explained by 
Thomas H. Corpe, advertising 
manager. 

Among other speakers were C. 
W. Jacobs, parts and_ service 
manager, who talked on the gen- 
eral factory service program and 
expansion of service in the field, 
and Homer Sweet, who discussed 


|accessories and accessory group 


sales. 

The schedule of sessions calls 
for other meetings of dealers 
from Philadelphia, Pittsburgh, 


|Wash ington, Detroit, Saginaw, 


|sas City, 


Cleveland, Buffalo, Cincinnati, 
Atlanta, New York, Chicago, Kan- 
Minneapolis and San 
Francisco zones daily until 


F. Hufstader, Buick general sales | Thursday. 





Chris 


? Sinsabaugh 


(Continued from Page 1) 


is the first definite appearance 
statement the company has made. 
So far the industry has figured | 
that the X would debut around) 
the first of the year. Also inter- 
esting is the Kennedy statement 
that the X will be in the price) 
class just above the low-price di-| 
vision. 





* * * 


DOC GILPIN pulled a new one | 
on the big crowd of field men, | 
dealers and what have you like| 
the Paul Prys at the big Pontiac 
dinner last Monday night. When 
it came to calling on his four 
regional managers to name their 
quotas for the coming year, he 
departed from the conventional. 
Instead of the usual way, the gen- 
eral sales manager pulled aside 
a plush curtain that formed the 
wax-work’s background and un- 
covered four targets. Then, from 
across the room, an _ honest-to-| 
God Indian, perched on an imita- 
tion rock, shot arrows into each 
of the four sectional targets. To 
each arrow was attached a tag, 
giving the quota for that particu- 
lar section. Clever idea! 

oe on * 


BUT WHILE IT all worked out | 
fine in the final analysis, there) 
was an embarrassing moment at | 
the start. The lights in the ban- 
quet hall at the Statler had been 
turned out, leaving the audience} 
in the dark. All was expectancy | 
without anyone of us knowing 
what was going to happen. Then 
the darkness became embarras- 
sing. Nothing happened. So up| 
went the lights and the orchestra 
started playing. Again the lights 
went out and this time something | 
happened when they were turned 
on. There was the Indian on the | 
rock and he did his stuff. And 
then we learned where the hitch 
occurred. The Indian had been 
lost. He misread his schedule, 
so that at the moment he should 
have been on the job he was in 
his hotel room and it took a full 
10 minutes to get him down to 
the banquet room. But it was 
worth waiting for, that clever | 
way of breaking the quota news. 

+ * os 


TWENTY-THREE YEARS ago | 
Louis Chevrolet, famous _ race) 
driver, collaborated with fellow | 
engineers in designing the first 
Chevrolet car, which now is the 
big seller of the General Motors 
group. The other day the Chev- 
rolet company turned out its ten- 
millionth Chevrolet. And _ just 
now I get the AAA report of a) 
Sunoco oil test of 5,000 miles, 
made in a Chevrolet and the 





|} miles to the quart. 
| with 5.15 quarts in the crankcase 


driver was none other than Louis 
Chevrolet. 

Sunoco ran the test to see if 
oil as light as Sunoco 20W would 


| stand up and give the right kind 


of lubrication without adding oil 
to the crankcase. The old master 
proved it could by averaging 1,360 
He started 


and he had 1.47 quarts left when 

the AAA checked up. He did 

18.75 miles to the gallon in the 

way of gas consumption and aver- 

aged 42 m.p.h. for the 5,000 miles. 
x co * 

TALK ABOUT your old-timers! 
This Louis Chevrolet, a Swiss, 
started in the automobile busi- 
ness in France in 1897 and the 
first car he drove was a Mors. 
The car was a V-4, two cylinders 
on each side, and air-cooled. The 
cylinder head, however, was 
water-cooled. The flywheel of the 
motor was a cone pulley, with 
belt running from it to the dif- 
ferential under the seat. The 
motor was in the rear. Power 
was transmitted to the wheels by 
chain and sprockets. It had two 
speeds forward and no reverse 
and the ignition was make-and- 
break, with two 12-volt storage 
batteries. A dynamo, a commu- 
tator, was on the steering post 
and handle bars were used in- 
stead of a steering wheel. The 
speed was about 40 miles an hour. 

This Mors was the last word 
in automobile construction in 
1897. Mebbe we get a laugh out 
of it after 37 years, but what will 


| be the automobile trend of 1961? 


Possibly we'll get as big a chuckle 
out of a 1934 model as we do out 
of the 1897 Mors. 


Seek to Reorganize 


Marlin Rockwell Corp. 


Jamestown, N. Y., Dec. 7.—At 
a special meeting of stockholders 
here Dec. 17, a proposition will be 
voted upon to reorganize the Mar- 
lin-Rockwell Corp. as a Delaware 
corporation. Under the present 
status the corporation is a New 
York concern with two subsidia- 
ries, the Strom Bearings Co., and 
the Standard steel & Bearings 
Co. 

Changes in the law, eliminating 
consolidated income tax returns 
and providing added aitticulties 
for holding companies together 
with operating economies pos- 
sible under consolidation with 
operation of subsidiaries as mere 
divisions of the parent concern 
are reasons given tor the pro- 
posed reorganization. 








First Employe 
Election Set 


At Cadillac 


1) 


announces it is to hold for em- 
ployes of the Cadillac plant of 
the General Motors Corp. in De- 
troit the first of its elections pur- 
suant to the President’s automo- 


(Continued from Page 


bile settlement of March 25, 1934. | 


“The nominating and final elec- 
tions will be held in the plant 


under the sole and direct super- | 


vision of the board to insure free- 
dom and secrecy. The employes, 
according to the ballots being 
prepared by the board, will nom- 
inate and vote for their repre- 
sentatives and will, if they so 
desire, specify the group with 
which their candidate is affiliated. 
The total of such specifications 
throughout the plant for each 
group, will determine the propor- 
tion which each of such groups 
will have on the _ bargaining 
agency.” 


STILL TIME to nave vour 


NEIGHBORHOOD = FEEDER STATIONS .. . 
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Chevrolet November Sales 


Of 50,819 Set New Record 








Detroit, Dec. 7.—November re- 


| tail sales in the United States by 
| the Chevrolet Motor Co., totaling 


50,819 units, were the largest for 


that month since 1926 and were | 


exceeded by only one previous 
November in the history of the 


company, M. E. Coyle, president, | 


announced here today. November 
broke another record of 8 years’ 
standing since it marks the first 
time since 1926 that sales for the 
month have exceeded October 
sales. 


Reports from dealers indicate 
that last month’s sales more than 
doubled the total for November, 
1933, and even exceeded the total 
of 47,803 units sold in November, 
1929, which was the biggest year 
in the history of the company 
and of the industry in general. 


To supply the continued de- 





mand for passenger cars and 
trucks, Chevrolet maintained its 
production of current models at 
a high rate through November, 
operating all of its assembly 
| plants, and carrying its manufac- 
turing schedule into December. 
| Last month’s production of 48,818 
units set a new record for the 
month of November in the entire 
history of the company. 


Approximately 70 per cent of 
the month’s total represented 
production for the domestic mar- 
ket, the greater part of the re- 
mainder being produced for the 
growing export trade. 


Coyle pointed out that demand 
for the Master models, which has 
held remarkably firm, has been 
responsible for the unusually 
heavy production. 





READY TO START OFF THE NEW YEAR 


When your present ‘‘motor row’’ estab- 


lishment is not showing satisfactory sales 


increases... 


When the new and modern Neighborhood- 
Feeder Stations are increasing car sales for 


leading dealers... 
IT’S TIME TO ACT! 


The sooner you can get some of these new 
stations working for you, the better. And 


here’s the way you can do it. 


Austin Engineers, who have been called 
into consultation on so many service station 
problems, will gladly present a plan of action 
to you. They are ready to apply their broad 
experience in design, layout and construction, 


are distinctive, modern, with 24-hours’ sale 


and attention compelling. Your own trade 
mark designs and colors, as well as those o 


have stations that are custom-built ye 


SERVICE STATION Division 


to your individual problem. The result of thi 
co-operation will be a station or stations tha 


appeal. Porcelain enamel walls and other dis 
tinctive features make them highly colorfu 


your car manufacturer and oil and gas mar 
keter may be a part of the design. You wi 


standardized for economy— costs range fro 
$1,000 to $100,000. 

Austin coast to coast organization is pre 
pared to co-operate with you wherever you 
stations may be located. Phone, write or wir 


THE AUSTIN COMPANY 


Engineers and Builders 


National Headquarters 
16112 Euclid Ave., Cleveland, O. 


THE 
AUSTIN METHOD 


UNIFORMITY in the Neighborhood Stations, 
selling your cars is of vital importance. This is one 
reason why the Austin Plan of Promotion can be 
made most profitable to you and to your dealers. 
Why not let us discuss this subject with you? 


Offices in Principal Cities 
Detroit, Michigan 
2842 West Grand Bivd. 


In the building of Neighborhood Service Stations, 
Austin is drawing upon its 50-years’ experience in 
the design and construction of complete plants for 
industry. Austin Engineers will gladly discuss any 
plant modernization plans you may contemplate. 
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(Continued from Page 1) 
which I have been thinking, for 
some time past—something that I 
believe will be helpful to you and 
helpful to us, hence helpful in 
our mutual relationships. 

“What I want to accomplish is 
this: To inject into our think- 
ing, upon which the major 
policies of General Motors are 
based—dealing at the moment 
with the problem of distribution 
—a better understanding of the 
thinking of our dealers, not only 
as it exists today, but as it may 
be affected in the future, by the 
process of evolution. The objec- 
tive of all this is to enable us to 
formulate sounder and more con- 
structive distribution policies for 
General Motors. In other words, 
I am seeking the benefit of a 
cross-section of your opinion as 
to your problems in order that we 
may more intelligently discharge 
our very great responsibility, not 
only to you, but to the corpora- 
tion, for in so doing we will be 
able to serve that much better. 

Dealer Councils 

“I propose to accomplish this 
through the organization of four 
Dealer Councils. These Dealer 
Councils will mect with a group 
of the Executive Committee of 
General Motors Corp., which 
Committee determines all basic 
operating policies. The members 
of these Dealer Councils will be 
selected by me personally, from 
among General Motors dealers, 
on a geographical basis; one for 
the Pacific Coast; one for the 
section West of the Mississippi, 
extending approximately to the 
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Four Geographical Groups 


To Give Reta ilers Viewpoint 


| 10 Mos. Output 
In Canada Hits 
| Total of 112,461 


Toronto, Ont., Dec. 
Federal authorities report that 
for the 10 months enaing with 
October 30 the cumulative out- 
put of automobiles in Canada 
totalled 112,461 units, this total 
constituting an increase of 86 
per cent over the 60,371 units pro- 
duced in Canada in the corres- 
ponding period of last year, and 
a 99 per cent increase over the 
56,473 cars made in the first 10 
months of 1932. 


During October of this year 
production of automobiles. in 
Canada totalled 3,780 units, com- 
prising 1,070 cars made for sale 
in Canada and 2,704 cars made 
for export. This compared with 
a production of 5,579 cars 


cars in October of last year. 


In October of this year auto- | 


mobiles imported into Canada, 
totalled 141 as compared with 110 
in September. Exports of cars 
from Canada in October totalied 
3,773 cars, compared with 3,343 
cars exported in September. 


Automotive 


On the Air 








MONDAY. DECEMBER 10 








7 (UTPS).— | tor vehicle accidents have oc- 


oe 
in 
September of this year and 3,682 | 


© anne 





Montana To Petition 
For Highway Patrol 


Helena, Mont., Dec. 7.—Gov-| 
ernor Frank H. Cooney has an-| 
nounced that among the legis- 
lation to be asked at the Jan- 
uary session of the legislature 
here will be a measure to create 
a state highway patrol system. 

Cooney said he was convinced 
such a measure will have the 
approval of the citizens of Mon- 
tana, and called attention to the 
fact that more than io0 fatal mo-| 
cured in Montana thus far in 
1934, an increase of more than 
50 per cent over 1933. 


SS SERS | 


Change Nei 


Fort Worth, Tex., Dec. 7—North | 
Side Chevrolet Co., Inc., has been 
authorized to change the corporate 
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GM Opens Way for Dealer Voice i in Corporation 








‘Holiday Broadcasts Open 


Nash 1935 Sales Drive 





Kenosha, Wis., Dec. 7.—As 
preliminary step in the introduc- 
tion of the 1935 Nash and LaFay- 
ette cars, the Nash Motors Co. 
of Kenosha, Wis., will go on the | 
radio Christmas afternoon with 
a program made up of what is 


| claimed to be the greatest array 
| of 


talent broadcast over’ the 
longest period of time in the 
history of commercially sponsored 
radio. 


Two gigantic two and three- 
| quarter- -hour holiday radio shows 
‘that will rank with the greatest 
from a point of time and cover- 
age ever to come under the ban- 


a, 


ing campaign for the 1935 Nash- 
LaFayette line. 

An order has been placed for 
| two and three-quarter consecu- 
|tive hours over every available 
| station on the entire Columbia 
Broadcasting System for the 
afternoon of Christmas Day, and 
another two and three-quarter- 
hour period on the afternoon of 
New Year’s Day. It is believed 
that nearly 100 stations will be 
cleared for the two shows. 


While the time schedule is not 
yet definite, because of the dif- 
ficulties attending the clearing of 
such a vast network, the pro- 





name of the firm to Cliff Magers| er of a single sponsor will be | grams will probably start at 2:30 


Chevrolet Co. 


the opening gun in the advertis- 


p. m. EST. 
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THE 1935 OLDSMOBILES! 








HE quickest way to appreciate the profit making opportunities in the 
Oldsmobile franchise for 1935 is to see the new Oldsmobiles them- 


selves. 


You will see in them just what Oldsmobile dealers will be in a 


position to offer the public in advanced new styling, brilliant new perform- 


ance and economy, all-inclusive new features, and outstanding new value. 


For this reason we have arranged a series of pre-showings at convenient 
places throughout the country for the benefit of both present Oldsmobile 
dealers and others who are interested in what Oldsmobile has to offer 


in 1935. 


You are cordially invited to avail yourself of the opportunity to see and 
inspect these cars in advance of their public appearance. Just fill out and 


mail the coupon below. 
to welcome you at the nearest pre-showing. 


OLDS 


MOTOR WwW 


Lansing, Michigan 


Detailed arrangements will be made promptly 
No obligation whatsoever. 


ORKS 





I 


). E. RALSTON, 


Vice President and General Sales Manager, 
Olds Motor Works, Lansing, Michigan. 


I should like very much to attend an advance showing of the 1935 Oldsmobiles, without obligation. 


Name_ 
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Ceming Events 


1935 
JANUARY 
5-(2—New York. Automobile Merchants Assn., 
of New York, Inc., Automobile Show, 
Grand Central Palace. 
$-13—Los Angeles Motor Car Dealers Assn., 
Twenty-second Annual Automobile Show, 
Temporary Auditorium. 
6-12—St. Louis, Mo. The Greater St. Louis 
Automotive Assn., Inc., Annual Auto- 
mobile Show, Mart Bidg. 
6-12—Cineinnati, Ohio. Cincinnati Automo- 
bile Dealers Assn., Automobile Show. 
7—New York. Society of Automotive En- 
gineers, Annual Dinner. 
8-(2—Grand Rapids, Mich. Grand Rapids 
Passenger Car Dealers’ Assn. Twenty- 
sixth Annual Automobile Show. Civic 
Auditorium. 
10-12—Washington, D. C. American Engineer- 


ing Council. 
(2-19—Buffalo, WN. Y. Buffalo Automotive 
Trade Assn., Thirty-third Annual Au- 


tomobile Show, 106th Armory. 

(2-19—Cleveland, Ohio, Cleveland Automotive 
Trade Assn., Annual Automobile Show, 
Public Auditorium. 

(2-19—Detrolt, Mich. Detroit Auto Show Assn., 
Annual Show, Convention Hall. 
12-19—Milwaukee, Wis. Milwaukee Automotive 
Trades, Inc., Annual Automobile Show, 

Milwaukee Auditorium. 

{2-19—Toronto, Ont. National Motor Show of 
Canada, Automotive Bldg., Exhibition 
Grounds. 

12-19—Washington, D. C. Washington Auto- 
motive Trades Assn., Fifteenth Annual 
Automobile Show. Washington Audi- 
torium. 

14-18—Detroit, Mich, 
Engineers, Annual 
lac Hotel. 

14-19—Brooklyn, N. Y. Automobile Show. 
14-19—Newark, N. J. Automobile Show. 


14-19—Philadelphia, Pa, Philadelphia Assn., 


Society of Automotive 
Meeting, Book-Cadil- 


Thirty-fourth Annual Automobile Show, 
Convention Hall. 
14-15—Detroit, Mich. National Automotive 


Dealers Assn., Annual Meeting. 


19-24—Columbus, Ohio. Automobile Show. 

19-25—Baltimore, Md. Automobile Trade Assn. | 
of Maryland, Annual Automobile Show, 
Fifth Regiment Armory. 

19-26—Pittsburgh, Pa. Automobile Show. 

19-26—Boston, Mass. Boston Automobile Deal- 
ers Assn., Annual Automobile Show, 
Mechanics Bldg. 

19-26—Hartford, Conn. Hartford Auto Dealers | 
Assn., Annual Automobile Show, State 
Armory | 

19-26—San Francisco, Calif. Motor Car Deal- 
ers Assn. of San Francisco, Nineteenth 
Annual Pacific Automobile Show, Civic 
Auditorium. 





19-26—Syracuse, N. Y. Syracuse Automobile 
Dealers’ Assn. Annual Automobile Show. 
Armory. 

20-26—Nashville, Tenn. National Automobile | 
Trades Assn. 

21-26—Rochester, N. Y. Annual Automobile 
Shew, Edgerton Park. 

22-25—Washington, D. C, American Road 
builders’ Assn. | 

26-Feb. 2—Chicago, Ill, Chicago Automobile | 
Trade Assn., Automobile Show, Coll | 


seum 
26-Feb. 2—Montreal, 
Show of 
Bidg 
28-Feb. 2—Springfleld, Mass. Springfield Auto- | 
motive Dealers’ Assn., Annual Automo- 
bile Show, Municipal Auditorium. 


Can. National 
Eastern Canada Sun 


Motor 
Life 


28—Springfield, Mass. Automobile Show, 
Municipal Auditorium 
29—Chicago, Ill, Automotive Parts and 
Equipment Manufacturers, Inc., Annual 
Meeting. 
FEBRUARY 


3-9—Omaha, Neb. Automobile Show. 

9-(6—Kansas City, Mo. Kansas City Motor 
Car Dealers Assn., Annual Automobile 
Show, American Royal Bldg. 

10-23—Denver, Col. Denver Automobile Dealers 
Assn., Annual Automobile Show, Muni- 
cipal Auditorium. 

18-23—Bethiehem, Pa. Bethlehem Auto Trades 
Assn., Automobile Show, Coliseum. 

23-27—Evansville, Ind. Automobile Show. 





MARCH 

9-16—Minneapolis, Minn, Minneapolis Auto 
Trade Assn., Northwest Automobile 
Show, Minneapolis Auditorium. 

15-24—Geneva, Switzerland. Twelfth Interna- 
tional Automobile Show, Palais des 
Expositions. 

16-23—Mankato, Minn. Mankato Auto Dealers 
Assn., Annual Automobile Show, Ar- 
mory. 


APRIL 


22—New York, N. Y. 
Society, 


American Chemical 
Semi-annual Meeting. 











In New Post 
New York, Dec. 7.—A. J. Wad- 
hams, manager, development and 
research, the International Nickel 
Co., Inc., has announced the addi- 
tion of David M. Curry to the de- 
velopment and research staff. 


To Make Train 


Muskegon, Dec. 7.—Fitzjohn Body 
Co. is laying plans for an automo- 
tive train, to be constructed for an 
eastern railroad company. The con- 
cern is one of four Michigan con- 
cerns which are contributing to cen- 
tering speed train development in 
this state. The proposed train will 
accommodate 40 passengers, baggage 
compartments and express facilities. 
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Big Town Stuff Goes Well in Angola 


+ 


which he covers. Based on the 
potential he has laid out the new 
plant to provide for adequate 
space for service particuarly of 
the quick service type as well as 
major repairs. His show room 
will hold four cars and his used 
cars are displayed in the rear of 
the building. 





ny 





Court Restrains 
Dealer’s Actions 





Wichita, Kan., Dec. 7.—A tem- 
porary order restricting C. D. 
Williams, Anthony, Kan., motor 
car dealer and oil man, from 
violating the code of fair compe- 
tition for the motor vehicle retail- 
ing trade as set forth in the 
Government’s bill of complaint 
was decreed by Judge Richard 
J. Hopkins of U. S. District Court 
here this week. 


The order is to be effective un- 
til Jan. 3, 1935, at which time the 
matter will come up for formal 
hearing. 


The Government contends Wil- 
liams is in violation of Article 10, 
Section b, Paragraph 2, has 
“regularly and continuously since 
Dec. 23, 1933, offered, now offers 
and continues to offer a discount, 
gratuity and commission to cus- 
tomers for purpose of inducing 
such customers to purchase auto- 
mobiles.” 


Plaintiff seeks an injunction en- 
joining and restraining Williams 
from selling new cars for less 
than permitted by the code or 
accepting cars in trade at an al- 
lowance in excess of that de- 
scribed by the code. 


an orderly and clean place of 
business. Accessory sales have 
mounted all because in the new 
building display space has been 
provided so that the car owner is 
able to look over the stock and 
decide for himself just what he 
wants. 


In laying out the new building 
Falkerson spent some time study- 
ing the methods in vogue in some 
of the larger cities as well as 
making a complete survey of his 
own community and the territory 


line on new and used car pros- 
pects. His service department is 
fitted up with all the special high 
speed Chevrolet tools and up to 
date shop equipment in general 
is handling an increased volume 
of business as compared with the 
old establishment. 


His sales of new and used cars 
for the last 30 days is ahead of 
last year and profits in all de- 


Following the new merchandis- 
ing methods of his big city 
brother dealers F. B. Falkerson 
of Angola, Ind. handling Chevro- 
let cars has just opened a new 
service and sales station and is 
already capturing the quick serv- 
ice business of the town and sur- 
rounding territory. 


Falkerson’s methods are exact- 
ly those of the bigger dealers | 
neighborhood establishments. He! partments as shown by his books 
sells gasoline and oil, the con-| is proof, he says, that car a 
tacts at the pumps giving him a! quickly sense the advantages of 


CUMULATIVE NEW PASSENGER CAR REGIS 





These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Daily 
News Immediately upon release twice weekly. Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List 
Co. and Metropolitan New York area which are compiled by Sherlock & Arnold. 
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83] 3352) 2576/10419) 29542| 45889] 33484] 176| 33660 8761! 304] 49355| 351] 3536) 7882) 65189] 4626) 175] 4801 
October *34] 2841; 967) 6918) 22240) 32966] 38641) 182| 38823] 5160) 330) 38076) 374] 6332| 4891) 55163[ 3293) 1524/ 4817 
331 2530! 2003] 8547) 25422 38502] 29011 162| 29173] 2638! 286! 43917] 332] 2825) 6963] 56961 | 3293) 193| 3486 
10 Months’ 34 | 24269|10242/80675 277172|392358 493167| 1777|494944]| 54462 acaaeee 4543|64711 nanea 666835 | 36465) 17375/53840 
Total "33 | 26678) 19340/75254/218495|339767 | 272002| 1914/273916| 41328] 3592/438903|] 3350/82614|78764|598551 | 32978) 2728 35706 


10 Mos. plus 8 °34 1 24595|10314/81282|278798/394989 | 495656| 1783|497439 | 54905] 4264|476930| 4567|65277|66926|672869 | 36736/17475 54211 
States for Nov. '33 | 26800|19430|75799|220581|342610 | 274033] 1920/275953] 41445| 3601/441470| 8363|32798|79233/601910 | 33201) 2741/35942 














































































N. Y. to Control 
Used Car Sales 
And Advertising 





New York, Dec, 7.—Representa- 
tives of used car dealers in the 
city conferred this week with 
Paul Moss, commissioner of li- 
censes, and went over the new 
regulations being prepared to 
govern the sale of second-hand 
automobiles. Another group will 
meet with Moss later, and the 
new rules will be announced with- 
in a few days, the commissioner 
said. 

The new regulations, the result 
of complaints from buyers that 
cars purchased had in some in- 
stances “fallen apart” after a 
short time, are designed to give 
the public better protection. They 
will provide, among other things, 
that used cars must be marked 
“not guaranteed,” and that they 
must not be sold on an “as is” 
basis. 

Ralph Ebbert, manager of the 
Brooklyn and Long Island Auto- 
mobile Dealers Assn., who at- 
tended the conference with Moss, 
said the “better type of dealer 
is very much in sympathy” with 
the commissioner’s efforts to rid 
the business of unscrupulous 
traders. The public should not 
believe that “gypping” practices 
are at all widespread among deal- 
ers, he added. 

Harry Bragg, general manager 
of the Automobile Merchants 
Assn., with which are affiliated 
most of the car dealers in Man- 
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Sales and Service in the Lone Star 





With a 


selling cars 





It opened 


record of $2,500,000 
worth of business since it started 
in 1925 the Lamar 
Chevrolet Co. of Paris, Texas, has 
gone in for modern service and 
sales station methods. 
its new station less than a month 
ago and through the modern fa- 
cilities provided for service to car 
owners the company has begun 
to feel an increase in service and 
sales volume. 


back 50 feet from the street to 


allow for space for service. 
main service and sale building 
contains 28,000 square feet of floor 


space. A crew of sixteen men are 


attached to the service section 


and nine men comprise the sales 
These crews 
in that four men have been sell- 


force. 


are unique 


ing cars for 10 years or more and 
eight men in the service section 
have put in more than 10 years. 























Lloyd De Shong, one of the own- 


The 


19 years to his credit starting as 
a gasoline pump attendant. 


While the service section 


is 


equipped to condition any make 


of car that comes in, 


it is fully 


equipped to give rapid Chevrolet 
service particularly, and in mod- 
ernizing the plant a full line of 
machines for brake testing and 
wheel aligning has been installed 
and other equipment which will 


| enable the company to give bet- 


ter service to car owners in the 



































ane i: ° 





hattan, concurred in Ebbert’s| Located on South Main street, | 
opinion. the main service building is set| ers of the plant. has a record of | community. 
r “~ ‘ 
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—-this was 


Automotive Baily News 
FIRST WEEK IN DEC. 
1925-1983 





1925 

Buick again gets first choice of 
space at National Auto shows... . 
Ford begins rolling steel at River 
Rouge plant. ... Estimate 1926 pro- 
duction in excess of 3,620,000... . 
Paige-Detroit announces new Jewett 
Six. Studebaker plans 42,000 
cars first quarter of 1926....NACC 
condemns hotel exhibits during auto 


shows. 
1926 
du Pont to build duco factory in 
Flint, Mich. ... Lincoln makes four- 
wheel brakes standard equipment. 
. Chevrolet’s daily output aver- 
ages 2,450 units. ... C. B., Seger, 
U. S. Rubber Co., is member of $40,- 
000,000 pool to fight high crude rub- 
ber prices; similar defensive move- 
ment proposed in London, England. 
927 


Ford model “A” officially an- 
nounced... . Chevrolet acquires Gray 
Iron Fdy. at Saginaw, Mich... . 


Studebaker to produce eight-cylinder 
car in $2,000 class. . . . Ford Co. 
estimates 10,000,000 saw new car in 
first five days. ... 1928 Elcars to be 
powered by Lycoming. 
1928 
Chevrolet Six showing in Detroit 
packing ’em in. . .. Samuel Regar 
soaueate Hupp-Chandler merger... 
Chrysler announces Imperial “80. ” 
. Willys presents 1929 Whippet 
Fours and Sixes. .. . Eleven months 
production of cars and trucks 
reaches 4,367,584. 
1929 
Colin Campbell resigns vice-presi- 
dent post at Willys-Overland. .. . 
Hoover urges Congress to consider 
appropriations for road con- 


larger 

struction. ...NACC announces No- 
vember output at 214,400. ... Dee. 1 
dividend checks of automotive com- 
panies total $6,451,765. Ten 
months’ exports valued at $510,023,- 
156. . . . Nash November shipments 
reach 6,337 units. 

1930 


Marmon shows “16” at New York 
Salon. . Postmaster General 
Brown petitions Congress to scrap 
antiquated postal trucks De- 
troit dealers support NACC in drive 
for unification of new car announce- 
ments Chevrolet’s November 
pro \duction at 47,257 for new record. 
F. H. Haynes joins Franklin 


Mfg. as vice-president. 
1931 

L. A. Miller, W-O president, re- 
ports business upturn and renewed 
confidence. . . . Studebaker has free 
wheeling in all forward speeds in 
1932 line. . Briggs & Stratton 
declares regular quarterly 50-cent 
| dividend. Chevrolet has free 
wheeling and syncro mesh gears on 
new models. ... Production on new 


cars aids Detroit employment. situ- 
ation. 
1932 

Dodge 1933 line has base price of 
595. . Buick announces new cars. 

. Cadillac to limit V-16 production 
to 400 custom units next year. 
Ford closes assembly lines at Louis- 
ville, Ky., plant... .« Joint NSPA- 
MEMA show in Detroit draws 6,000 
on opening day. 67.2 per cent of 
auto industry workers on five- day 


week. 
1933 

C. D. Hastings returns as head of 
ae . De Soto promises some- 
thing “new and startling” for 1934. 
. . . Removal of one-half cent fed- 
eral gas tax on Jan. 1 will save 
American motorists $70,000,000 an- 
nually. 


2 





BENNITLVANIA 
PLINES 
“TRDTRANSBORT COMPANY 





7 years airline operat- 
ing experience Tri- 
motored Ford 
transports 
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18 





AUTOMOTIVE DAILY NEWS, SATURDAY, DECEMBER 8, 1934 





Diamond T Truck Line for 1935 Starts at $555 | 


New Typ 


Chicago, Dec. 7.—For 
Diamond T Motor Car Co. an- 
nounces a new and complete line 
of 12 models from 1% to 5 
developments. 

First and most spectacular of 
these is the new low-priced 1%- 
ton model 211A, which continues 


the heavy-duty construction of| 


model 211, but is 


with 
now 


the former 
priced at $555, 
floating axle 

equipment. 
$60 lower than last year, the new | 
model includes every feature of! 
the previous model, plus the new 
developments in hood and cowl) 
design and “pressure-zone” vent- 
ilation, together with refinements 
in a number of details of design. 


Force Feed Lubrication 


Model 211A continues the use| 
of the Diamond T Hercules 3%”! 
x 4%” engine which has been a 
feature of the Diamond T line} 
for more than 3 years. With a 
piston displacement of 228 cubic | 
in¢hes and a torque of 148 pounds | 
feet, this engine is from 10 to 
15 per cent larger and more 
powerful than has previously been 
available. 

This power plant has a heavy 
2%” crankshaft carried in seven 
main bearings with a total main 
bearing area of 85 square inches. 
For truck service the engine is 
rated at 63 horsepower at 2,800 
r.p.m. Camshaft, water pump, 
and accessory shafts are all 
driven by wide faced front end 
gears—no chains or belts are em- 
ployed except for the fan. Force- 
feed lubrication is supplied to all 
main and connecting rod bear- | 
ings, with oil passages drilled in} 
the block. Water jackets extend | 
the full length of cylinders and 
completely surround the exhaust | 
valves. 

Rear springs 
length and 2% 
of heat treated alloy steel. A| 
four-leaf helper spring is also 
provided as standard equipment. | 
Botn front and rear springs are | 
carried in “compression” type | 
rubber bushings and front springs 
are fore-shackled for smoother | 
steering and freedom from 
“shimmy”. No lubrication is re- 
quired at any of the spring 
shackles, all relative movement 
being absorbed by actual flow of 
the rubber. 


De Luxe Cab Developed 


This model is furnished 
standard wheelbase of 


standard 


inches in 
in width, 


are 50 
inches 


in a 


lous 


inches to accommodate bodies to 
nine feet 
wheelbases 


and 
inches, 


in iength 


of 145 


special 
158 


1935 the | 


tons | 
capacity, featured by three major | 


the full-| 


At this new price, | 


e Ventilation, 


De Luxe Cabs, Offered 


168% inches 
bodies to 13 feet 


and 
for 


inches 
available 
length. 
fenders 
bumper, battery, 
starter, ammeter, 
tric headlamps, 
oil gauge, speedometer, 
ature indicator, cowl, 
spare rim, horn, jack and tools. 

A new De Luxe, all-weather 
steel cab has been developed for 


and running 


temper- 


this model which is designed for | 
maximum comfort and distinction 
The Vee-type| 


of apperance. 
2-piece inclined windshield is of 


streamline design and carries two | 
automatic windshield wipers as | 


standard equipment. Windshield 


frames are chrome plated and |} 
sedan type windows are crank | 
includes | 


controlled. 
rear vision mirror, 


Equipment 


dome light, | 


{adjustable sun visor, glove com- 


door’ pocket, 
rest and other 


partment, large 
cushioned arm 


refinements for convenience and | 


comfort. This new cab can be| 
supplied in either a two-man or 


| three-man width as required. 


Model 211A is the new 
ton Model 220 priced at $666: 

Special features of this new 
model include a iarge rear axle 
of 8,000 lbs. capacity, hydraulic 
brakes with B-K booster as stan- 


Model 311C, Two-Ton Capacity 





The Diamond T de luxe cab is included in this series. 
equipment. Every model of the line has “pressure zone” 


dard equipment, an 
clutch, and the largest and most 
powerful heavy-duty truck engine 
ever offered in the low price 
field—the Diamond-T Hercules six 
of 3%, inches bore and 4% inches 
stroke. The Viamond T organi- 
zation expect a popularity for 
this new model, rivaling even 


Cab Compartment 













Diamond T utilizes aircraft grouping of the instrument panel in 


the new truck line. 
models. 


Twin windshield controls are included on all 


Ventilating fins are located in the sides immediately 
forward of 


the doors. 


are 
in 
Equipment includes front | 
boards, 
generator, 
tail-light, elec- 
gasoline gauge, 


tire carrier, 


1%-2- and 


| velopment, 


11-inch @—-_—_——_————— 


Hydraulic brakes are features of the Diamond T 1 4-2 





higher than the very lowest. 


Models 243, 311C, 312, 351C and/| three to five tons capacity, an | 


352 are similar in general speci-| 
fications to the 1934 series which 
they replace, but include in all 
cases 


and power operated hydraulic 

| brakes as stanuard equipment. 
All models also have the new 

exclusive 


“pressure-zone” ven- 


that of the new 211A, since the} the hood and fenders. 
new 220 offers tremendous power,/ ducts lead 
| increased load capacity and power | front corners where inner sliding | 
brakes at a price only slightly! doors provide convenient control. 


the new hood and cab} 
treatment, new instrument panel | 


Diamond-T_ de- | ©™5!' 
| ability 


tilation. Twin scoops are located | 


on each side just back of the 
radiator and take in fresh air at 
the high-pressure areas between 


ICC Drafts New Rules 
lor Hauling Explosives 
Washington, D. C., Dec. 7. 
Highway _ safety 
underlie rules newly 
by the Interstate Commerce Com- 
mission to govern the transporta- 


considerations | 
promulgated | 


Power operated hydraulic brakes are standard 
ventilation. 


| 


tion of explosives by motor car- | 
| riers which will go into effect 
| Mar. 1, 1935. 


| of 


Representing a general tighten- | 
& g 


ing up of requirements, the new 
regulations appear unlikely to re- 
sult in any sweeping loss of this 
character of business on the part 
highway carriers. In_ this 


| connection, trucking interests suc- 


| iginal 


ceeded in keeping out of the final 
draft that provision of the or- 
text which decreed that 
“transportation of dangerous ex- 


| plosives by motor truck should be 





avoided in every instance where 
other practical means of handling 
are available.” Deletion of this 
requirement was based upon the 
obviously unfavorable competi- 
tive situation which it would 
have created. 


Welfare Committee 


New York, Dec. 7.—Alfred H. 
Swayne, vice-president of General 
Motors Corp., has agreed to serve 


as chairman of the Automotive In- 
dustries and Supplies Division of 
the Commerce and Industry Commit- 
tee of the Citizen Family Welfare 
Committee, according to an an- 
nouncement made today by Myron 
C. Taylor, chairman of the Com- 
merce and Industry Committee. 


New Diamond T Truck 


8,000 pounds. The price is $666. 


Enclosed 
into the cab at the| 


In the heavy-duty field from 


entirely new series of bevel and | 
double reduction models is an-| 
nounced, 
Precision Type Bearings 

The new Diamond-T Models 
412B and DR and 512B and DR 
are powered by a new series of 
engines of increased size and 
which incorporate’ the 
newest developments for effic- 
iency and long life. 

The new precision-type bear- 
ings of heat-resistant lead-bronze 








ton model 220. The rear axle has a capacity of 


are used throughout, and the 
counterbalanced crankshaft is 
specially hardened molybdenum 
alloy steel. Exhaust valve seats 
are provided witn inserts of 
special alloy, so that vaive grind- 
ing is required only at long in- 
tervals. 

These models carry a large 
14-inch dry-plate clutch and a 
special five speed transmission 
with easy shift helical-cut silent 
fourth and fifth speed gears, pro- 
viding the equivalent of two high 
speed ranges for varying road 
and load conditions. A _ choice 


| of extra-heavy bevel or double- 
| reduction rear axles is provided, 


and extra large hydraulic brakes 
are power operated by a large 


| B-K vacuum booster. 





| 

H. G. Fosdick sr. 
Ansonia, Conn., Dec. 7.—Horace 
G. Fosdick sr., 75, president of the 
| Fosdick Motor Co. and one of the 
pioneer dealers of this section of 
| Connecticut, died Nov. 30. He had 
been in failing health four years 
but retained his interest in business 
until recently. He is survived by 
Mrs. Fosdick, three sons, and two 
daughters. He was one of the or- 
ganizers of the Automobile Dealers’ 
|} Assn of Ansonia, Derby, Shelton, 


and 





Seymour. 





British 


|the Buy 
|} reduction of 2! 


| Jan. 


The 4-ton Model 412DR lists 
at $2,340 and the 5-ton Model 
512DR at $2,690. 


Car Imports 


From U. S. Quadrupled 


Washington, D. C., Dee. 7.- 
American automobiles are regain- 
ing their former strong position 
on the British market, a report to 
the U. S. Commerce Department 
shows. Imports of passenger cars 
and taxicabs from the United 
States in the first nine months of 
the current year were more than 
four times those of the corre- 
sponding period of 1933, the to- 
tals for the two periods being, 
respectively, 5,234 and 1,131 units. 

The increased British imports 
of American cars, the _ report 
states, is due to the slackening of 
British movement, the 
5 per cent in the 
horsepower tax to take effect 

1, 1935, and the increased 
prosperity now prevailing 
throughout the United Kingdom. 


Enduro Outlets 


Youngstown, O., Dec. 7.—Appoint- 


ment of three new warehouse dis- 
tributors of Enduro stainless steel 
is announced by N. J. Clarke, vice- 
president in charge of sales, Re- 
public Steel Corp. The new dis- 
tributors are: Buhl Sons Co., De- 
troit, Mich.; F. W. Heitmann Co., 
Houston, Texas; and The Woodward 
mn; S: 


Co., Albany, 
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34 Automotive Dividends Pass 100 Million Mark 





Parts Companies 
Lead Others in 


Profit Increase 


By C. J. ALEXANDER 


New York, Dec. 7.—Dividend 
declarations by the automotive 
industry have crossed the $100,- 
000,000 mark for 1934. The total 
for the first 11 months of this 
year was $109,923,000, as against 
$85,894,000 in the like period of 
last year. This was an increase 
of $24,029,000, or 27 per cent. 

When compared with last year, 
the dividend record of the parts 
and accessory companies, as in 
the case of earnings, is much 
more favorable than that of the 
car and truck makers. Parts and 
accessory dividends for the first 
11 months of this year totaled 
$24,976,000, as against $12,699,000 
a year ago, a gain of 96.8 per cent. 
‘Car and truck company declara- 
tions amounted to $84,957,000, 
comparing with $73,195,000 in the 
first 11 months of 1933, an in- 
crease of 16 per cent. 

November declarations by car 
and truck companies fell below 
those of a year ago but there was 
an increase for the parts and 
accessory firms. The car and 
truck total was $15,575,000 as 
against $25,790,000 a year ago, 
off nearly 40 per cent. The 
parts and accessory total for No- 
vember was $2,497,000, 
with $2,256,000, a gain of 10.6 per 
cent. The grand total for Novem- 
ber was $18,072,000, as against 
$28,046,000 in 1933, a decrease of 
35.6 per cent. The larger No- 
vember total last year was due 
chiefly to an extra dividend by 
General Motors. This year this 
company declared its extra 
earlier in an earlier quarter. 

Following is a record of auto- 
motive dividend declarations, by 
months, for the year to date, with 
comparisons with last year: 


Car and Truck 











comparing | 


oom 





| 
| 


1934 1933 

January 7 “ 7R2.000 | 
February 14,207 0 14.220,000 
Mareh p9oe 302,000 
April 116.000 | 
May 16,239,000 219,000 
June Roo 000 63,000 
July 2 000 794,000 | 
August 57.000 15,411,000 
September “000 301,000 
October 7,000 2,887,000 
November 15,575,000 25,790,000 

11 Month S84, 057,000 $73,195,000 

Parts and Accessories 
1934 1933 

January $ 1.745.000 $ 154,000 
February 4,205,000 1,324,000 
March 1,654,000 909,000 
April 581,000 995,000 
May waite 3,536,000 1,817,000 
June 2,124,000 991,000 
July 2,338,000 869,000 
Allgtist 1,297,000 919,000 
September 2,659,000 2,047,000 
October 2,330,000 418,000 
November 2,497,000 2,256,000 


11 $24,976,000 $12,699,000 


In the past week Mack Trucks, 
Inc., declared the regular quart- 
erly dividend of 25 cents a share 
on its common stock, payable Dec. 
31 to stockholders of record Dec. 
15. 


Months .. 


Young Pays Extra 


L. A. Young Spring & Wire Co. 
declared an extra dividend of 25 
cents and the regular quarterly 
of 25 cents a share on the capital 
stock, both payable Jan. 2 to stock 
of record Dec. 14. An extra 
the same amount was paid on 
Oct. 1. 

Bohn Aluminum & Brass de- 
clared a dividend of 75 cents a 
share, payable Dec. 28 to stock of 
record Dec. 13. Dividends of the 
same amount were paid in the 
two previous quarters. 

Ross Gear & Tool Co. declared 
the regular quarterly of 30 cents 
on the common, payable Dec. 31 
to holders of record Dec. 20. Trico 
Products Corp. declared the regu- 
lar quarterly of 62% cents, pay- 
able Jan. 2 to stock of record Dec. 


of | 





14. Fisk Rubber Co. declared the 
regular quarterly of $1.50 on its 
preferred stock, payable Jan. 2 to 
holders of record Dec. 12. 
Electric Auto-Lite Co. declared 
the regular quarterly of $1.75 a/| 
share on its preferred stock, pay- 


able Jan. 7 to holders of record ||| 


Dec. 15. Perfect Circle Co. de- 
clared the regular quarterly of 50 | 
cents a share on its capital stock, | 


payable Jan. 1 to stock of record |}, 


Dec. 14. Waukesha Motor Co. | 
declared the regular of 30 cents | 
a quarter on its common, payable 
Jan. 2 to holders of record Dec. 15. | 

The stocks of car dnd truck 
companies continued to advance | 
in the past week but there was a 
check in the climb of the parts 
and accessory and tire groups. 
This was not unexpected in view 
of the rapidity with which the 
latter-shares had advanced in re- 
cent weeks. One of the outstand- 
ing gains of the week was 
recorded by: Nash. The demand | 
for preferred stocks continued 
strong, with the senior issue of 
General Motors reaching another 
new high for the year. 


Weekly Price Averages 


The Automotive Daily News 
stock price averages for the week 
ending Dec. 5 showed the follow- 


ing changes from the preceeding 
period: 

Last This 

Week Week Change 
24 Motors » 22.78 23.23 +-0.45 
10 Car-truck companies 23.35 23.93 +-0.58 
10 Parts accessories 21.88 21.83 0.05 
4 Tire sebees 17.69 17.56 0.13 


| 

According to the record of the | 
New York Stock Exchange, $319,- | 
712,742 was added in November 
to the market value of listed auto- 
motive securities. The value on 
Dec. 1 was $2,401,906,782, as 
against $2,082,194,040 the first of | 
November. This was an average | 
price per share on Dec. 1 of $22.59, | 
comparing with $19.58 a month | 
earlier. The listed stocks of tire | 
and rubber companies had a 
market valuation on Dec. 1 of |, 
$269,077,889, an average of $26.66 | 
oor share, as against $231, ame 042, | 
» $22.92 a share on Nov. The | 
increase in the vi alue of - and 











NEW YORK 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Dec. 7, : 
turer’s stocks were popular i 
York Stock Exchange. 


holding satisfactorily 
yesterday. 


:30 P.M.—Independent motor manufac- 


Nash, Packard, General Motors 
and Chrysler were in demand throughout the trading, 
in a period of consolidation begun 
Chrysler and General Motors lost fractionally 
in the last hours liquidation. 


n today’s session on the New 
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rubber stocks in November 


amounted to $37,445,847. 


The November advance in the 
price of automotive stocks was 
equivalent to 15.2 per cent, as 
against a gain of 7.2 for the 
month in all listed securities. 


Good GM Quarter 

The final quarter of General 
Motors Corp. is proving to be the 
best experienced in several years 
and the company may show a 
small net profit for this period. 
It is being estimated that the 
company earned between five and 
ten cents a share during October 
and broke even during November. 


| Barring heavy year end write-offs, 


December results should at least 
approximate those of November, 
bringing net income for the full 


| year to above $2 a share on the 


common stock. The net for the 


first nine months was $1.99 a 
share. Operations of General Mo- 
tors Acceptance Corp. should 


prove highly profitable this year 
and other activities in which Gen- 
eral Motors is engaged, such as 
electrical refrigeration and the 
manufacture of Diesel engines 


| have been more satisfactory than 


! 
for several years. Winton Engine | 
Co., the subsidiary manufactur- | 
ing Diesel engines, now has ord- | 
ers on hand for about 20 oil elec- 
| tric locomotives from railroads. 


_ Wilcox- Rich Corp. will redeem 





AUTOMOTIVE STOCK QUOTATION S 


AT CLOSE OF MARKETS, FRIDAY, DECEMBER 7, 1934. 








|ing period of last year. 
| from the United States accounted 








on Dec. 31, 10,000 shares of its 
Class A convertible stock at the 
redemption price of $35 a share, 
plus accrued dividends of 62% 
cents a share. The convertibility | 
feature of the Class A _ shares, 
under which each share may be 
exchanged for one and one-twen- 
tieth shares of Wilcox-Rich Class 
B stock, will remain in force on | 
the shares to be redeemed until 
Dec. 26, 1934. Wilcox-Rich is a | 
controlled subsidiary of Eaton Co. 





Cuban Car Imports Gain 
In First Nine Months | 


Washington, D. C., Dec. 7._-Im- 
ports of passenger automobiles 
into Cuba in the first nine months 
of 1934 totaled 819 units compared 
with only 432 units in the corre- 
sponding 1933 period, according to 
the U. S. Trade Commissioner at 
Havana. With the exception of 
one European car imported dur- 
ing the first quarter, all Cuban 
passenger car imports during the 
current year were of American 
origin, the report states. 

Truck imports, it is pointed out, | 
have exceeded those of passenger 
cars during 1934. Total receipts 
in the January-September period 
amounted to 1,095 units compared | 
with 364 units in the correspond- | 
Imports | 


for all but four units received in 
the 1934 period. 
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(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
Last Sale | High Low Last Sale 
Dec. 7 Nov. 30 1934 1934 Dec. 7 Nov. 30 
53 15% 22 Mack Trucks (1) a eststew 2734 
18 1734 | -.» Marlin Rockwell . ; 22 | 
oY 7% | 21 6! Midland Steel 1134 a | 
dy -. on ae 15% Motor Products 2544 26% 
8! 85g | 16 65g Motor Wheel 934 9% 
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60 58% 9's 2! Thermoid Co 45% 4 | 
4% | 2014 10 Thompson Products 16% 1514 
3} 278 41 24 Timken Roller Bear 3214 341% 
9 8 $2 33 Trico Products : 41 42 
98% 9834 | 50 35 Union Car. & ¢ ‘arb. (1) 4614 45% || 
18% 18 | 6444 32 U, S. Industrial Aleohol.. 16 4334 | 
4 2734 | 24 1] U. S. Rubber a 17 167 
16 47 $7 27 Westinghouse Fk. & M 3475 353 
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: 45% | 22 13 Young Spring & Wire 1934 19 
17 17 
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ay 114 Asbestos Mfg. .. 13% 
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29% 28! 814 4% Timken-Detroit ............. 6% 
case 2 15% 1% Sg Warner Aircraft Corp. ...... outa 








| Corp., 
| the 1934 Air Mail Act. 


| Jan. 


Chrysler Buys 
Interest in CCC 


New York, Dec. 7.—Acquisition 
by Chrysler Corp. of a stock in- 
terest in the Commercial Credit 
Co., the third largest organization 
for the financing of instalment 
sales, will be announced within 





| the next few days. 


Commercial Credit Co. has 
handled the instalment financing 
of sales of Chrysler products since 
1928. In addition, the company 
finances the instalment sale of 


| Packard, Hupp and other auto- 
| mobile lines as well as additional 


types of industrial products. 

During the nine months ended 
Sept. 30, last, Commercial Credit 
earned net profit of $3,800,346, 
equivalent, after minority interest 
and preferred dividends, to $2.83 a 
share on the 954,052 outstanding 
common shares. This compared 
with $1,837,159 or 73 cents a share 
in the like period of 1933 and with 
$2,951,919 or $1.52 a share in the 
full year 1933. 


GM To Dissolve 


General Aviation 


New York, Dee. 7. — General 


| Aviation Corp. of Delaware has 
| called a special meeting of stock- 


holders for Dec. 21 to vote upon 


immediate distribution of the 
company’s holdings of North 
American Aviation, Inc. and 


eventual dissolution. 

This is the first step in the re- 
organization of the North Ameri- 
ean Aviation group of companies, 
controlled by General Motors 
in line with provisions of 


Other companies in the General 
Motors-North American Aviation 
group are: Transcontinental & 
Western Air, Inc., Transconti- 
nental Air Transport, Western Air 
Express, and also General Air 


Lines. 


F W D Declares Special 
Two Dollar Dividend 


Clintonville, Wis., Dec. 7.—A 


| general improvement in the truck 
| manufacturing 


industry is seen 
in a sales report released by the 


| Four Wheel Drive Auto Co. here. 
| An 
| business for the first 10 


increase of 120 per cent in 
months 
of 1934 is shown as against the 
same period of 1933. The number 
of employes is up 40 per cent. 
Checks in payment of a special 
dividend of $2 a share in the auto 
company have been sent out. A 


| new high speed, general purpose 


model has been added. Foreign 
sales expanded three-fold since 
1933, find growing outlets in 
Europe, South America, Hawaiian 
Islands and Canada. 


Canadian Tire Exports 


Montreal, Can., Dec. 7.—Pneuma- 
tie tire casings exported from Can- 
ada in October went to 75 countries 
with a total value of $603,000 com- 
pared with $337,000 last year, a 79 
per cent increase. The chief pur- 
chasers were: New Zealand, $66,000; 
British South Africa, $64,000; 
Netherlands, $62,000; Belgium, $60,- 
000; Dutch East Indies, $31,000; 
Brazil, $25,000. 


Fisk Order 
Chicopee Falls, Mass., Dec. 
Fisk Rubber Corp. is reported to 
have received an order from the 


= 
i= 


| west calling for $2,500,000 worth of 


tires, which will necessitate an in- 
crease in production schedules after 
1. It is indicated that daily 
output will jumped from 
at present about 8,500. 


be 
to 


tire 
6,000 


Waukesha Dividend 


Waukesha, Wis., Dec. 7.—Directors 
of the Waukesha Motor Co. have 
declared the regular quarterly di- 
vidend of 30 cents on capital stock, 
payable Jan 2 to stock of record 
Dec. 15. The disbursement will 
total $30,000 on 100,000 shares of 
common stock outstanding. 


TROMBERG'S overwhelming leadership is not 
new. It has merely expressed itself in a new form. 


The fact that Bendix Stromberg Carburetors are 
standard equipment on more makes of cars than all 
other carburetors combined is certified recognition of 
the long-established performance leadership of Bendix 
Stromberg Carburetors. 


The fact that Bendix Stromberg Aircraft Carburetors 
are used on more than three-fourths of all the airplane 
engines manufactured in America is official recognition 
of the reliability of these famous precision mechanisms. 


The fact that Bendix Stromberg Marine Carburetors 
are used by a high percentage of the leading marine 
engine manufacturers in America, and are constantly 
bought by boat owners to replace their old equipment, 
is proof-positive of Bendix Stromberg’s recognized 
higher efficiency, greater economy and outstanding safety. 


Thus a-wheel, aloft or afloat, Bendix Stromberg 
supremacy is a fact—significant to every car builder, 
dealer, and salesman, and no less to every owner. 


BENDIX PRODUCTS CORPORATION 


STROMBERG CARBURETOR DIVISION 
401 Bendix Drive, South Bend, Indiana 
(Subsidiary of Bendix Aviation Corporation) 


STROMBERG-PIONEERED! 


Since 1913 Stromberg has introduced the following 
Major Developments in Carburetion: 


1913—Two-Hole Idle Construction 

1915—Double Venturi with Air-Bled Jet 

1915—Mechanically-Controlled Economizer 

1915—Suction-Controlled Accelerating Device 

1916—Vacuum-Controlled Accelerating Device 

1924—Seasonal Control of Accelerating Device 

1926—Gravity Flow Enrichening Device 

1927—Positive Follow-up Accelerating Device 

1928—Semi-Automatic Choke Valves for Starting and 
Warming up 

1929—Down-Draft Carburetors for Passenger Cars 

1932—Insulated Float Bowls for Down-Draft Carbure- 
tors 

1932—Gravity Head on Pump and Economizer Dis- 
charge Nozzles 

1932—Thermostatic Heat Control 

1932—Stromberg Automatic Choke Control 

1933—Stromberg Improved Automatic Choke Control 

1933-'34—Stromberg Automatic Fast-Idle Carburetors 


STANDARD ON 


1 Stromberg (lerbureloss 


MORE MAKES OF CARS THAN ALL OTHER CARBURETORS COMBINED 





